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0 of 0 people found the following review helpful. Marketing basicsBy Ben WillinghamThis was an excellent review of 
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marketing discussions I have participated in the past. The examples have been modernized to fit today.0 of 0 people 
found the following review helpful. Five StarsBy Solomon BlakeDefinitely a worthwhile read for anyone who sells 
anything.28 of 31 people found the following review helpful. Very good stuff, even if not a full, ultimate planBy MGI 
have read several of Dan Kennedy's books: I like his experienced, "from the street" - what he calls his "no B.S." - 
expertise. I was about to launch a new product and thought I'd catch up on Kennedy's writing, with this book on an 
"ultimate marketing plan."First of all, I acknowledge that Kennedy is somewhat of an odd bird. If you haven't heard, 
he is probably the only marketing expert in the world (I can't imagine another) who doesn't like - or use -the internet. 
You read that right. He "detests" the internet (his words). He has a computer, but it's offline. You can't email him. He 
asks that you write him a note and fax it (remember fax machines?). At first, you might think this would disqualify 
someone from being a marketing expert in the 21st Century, and you could make a reasonable argument, but there is 
something to be said for Kennedy's old school, contrarian perspective. Marketing is marketing after all; and whether 
you mail a sales letter the old fashioned way, email it, or turn it into a squeeze page, the fundamentals still apply. In 
fact, I'm somewhat tired of listening to experts who talk like nothing existed before the internet.The first chapter is the 
perfect example of learning the fundamentals. Kennedy reminds you to write your USP - your Unique Selling 
Proposition. Frankly, I found this to be the most important part of the book. The USP is to answer the question, "Why 
should someone buy from you." Domino's Pizza had a famous USP: "Fresh hot pizza delivered within 30 minutes or 
less, guaranteed." When you think about it, it's amazing that many - most - companies have no good, clear USP. As an 
exercise, I researched the USP's of the four competitors for my product. NONE had USPs - they gave potential 
customers no written, straightforward sentence on why people should even do business with them. Well, two of them 
did mention one benefit - that they had the "lowest price." If you have read Kennedy's books, you already know that 
the "lowest price" routine is worse than no USP.Kennedy's book is not so much a full plan (which is why I dinged it a 
star) as it is chapters of reminders on things you need to do, as you market your product - targeting the right market, 
using testimonals (with photos), using buzz, having a call to action, and - something many forget about - keeping the 
customers you already have. There is the obligatory chapter on the internet, with the reminders to pay attention to the 
basics. (Sidenote here: Kennedy lists Frank Kern as a resource, who many consider a shady character, who has had his 
run-ins with the FTC.)To summarize, not an ultimate - or even complete - plan, but I'm not complaining. Kennedy 
always has valuable things to say, much of which you will not hear anywhere else.

Let's face it - the business world today is nothing like it was ten years ago. Marketing budgets are tighter, consumers 
are more skeptical, and social media has changed forever the way we talk to our customers.In this new edition of his 
bestselling The Ultimate Marketing Plan, industry expert Dan S. Kennedy integrates such tools as social media 
marketing, networking, and strategic memberships into a complete plan that will strengthen your customer base 
without breaking your budget.Packed with updated examples, marketing techniques, and contributions from experts, 
Kennedy shows you how to catapult your company to the cutting edge.

About the AuthorDan S. Kennedy is an expert on marketing and sales who has been writing and speaking about these 
topics for twenty years. His popular newsletter, The No B.S. Marketing Letter, reaches thousands of people in the 
United States and Canada. Every year he and his network of consultants help tens of thousands of entrepreneurs 
succeed. 


