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Bruce C Brown : The Ultimate Guide to Search Engine Marketing: Pay Per Click Advertising Secrets Revealed 
before purchasing it in order to gage whether or not it would be worth my time, and all praised The Ultimate Guide to 
Search Engine Marketing: Pay Per Click Advertising Secrets Revealed: 

1 of 1 people found the following review helpful. Pay per clickBy Larry A. GrantOne hundred fifty years ago, 
businessmen believed that the China market was unlimited. They illustrated its size by claiming that, if they could sell 
even a single wooden match to every citizen of China, they would make a fortune. Nowadays, the Internet has 
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replaced China as the source of unlimited market opportunity. Bruce C. Brown's The Ultimate Guide to Search Engine 
Marketing: Pay Per Click Advertising Secrets Revealed tells the reader how to tap into this opportunity and start 
building a fortune.Brown cites studies that predict 231 million online users in 2009 spending as much as $3.7 billion. 
Brown shows readers how to reach those users through various online marketing techniques, in particular through PPC 
(pay per click) advertising. He details for owners methods for generating traffic, developing marketing strategies, 
budgeting, building sales, and protecting themselves from fraud. In addition to this information, useful to most 
business owners interested in generating Internet traffic, the book also operates on another level.Brown goes into 
considerable detail on optimizing a web page for search engines and working in detail with Google and Yahoo 
marketing programs. No doubt, there are individuals who are equally comfortable with web page design and business 
operations, but it is more likely that a business owner will best use the web page design information to guide their 
interaction with a programmer. The book closes with case studies and more expert advice from individuals who have 
been there and done that. Brown has created a thorough guide loaded with a great deal of useful information.1 of 1 
people found the following review helpful. Required Reading!!!By Denise JohnsonThe Ultimate Guide to Search 
Engine Marketing by Bruce C. Brown is a must read for anyone who owns and operates a business in today's 
technologically advanced world. It is a great resource and a handy reference guide to the mysteries of internet 
marketing. It explains, in detail, what Search Engine Optimization is and how to make your website visible in search 
engines via the use of keywords. It contains comprehensive information about marketing your business and products 
online. While some of the chapters can be quite complex, the author includes screen prints as he walks the reader 
through the necessary steps to get a website on to the more popular search engines. There is a chapter devoted entirely 
to fraud, and how to stop your competition from clicking on your ads and burning through your advertising budget - 
something I didn't even know existed until I read this book. The case studies are helpful in demonstrating the 
effectiveness of directed pay per click marketing and search engine optimization. After reading this book, you will not 
only have a clear understanding of how internet advertising and marketing works; you will be able to apply your 
knowledge and immediately start marketing your business on the internet.9 of 10 people found the following review 
helpful. PPC wasn't the focus...nor was spellcheckBy G. Z.This book offers good insight to those unfamiliar with the 
online marketing landscape but the title is somewhat misleading. Based on the title, and the big fat "Pay Per Click" on 
the title, I expected it to focus on PPC marketing.The topic is lightly discussed at the very beginning and then you'll 
find yourself halfway through the book before PPC starts to get covered. Even then, the techniques are elementary, 
which is probably perfect for someone starting out. But the "Ultimate Guide"? I think there is some liberty being taken 
there.[...], and while it doesn't really affect the message, it just makes it seem haphazardly edited. I can't knock it too 
much for this but you expect more from a published book.Anyhow, for the online marketing beginner or PPC novice, 
it's a fine introduction into that realm. But for those seeking a true Ultimate Guide, this isn't it. It does have a lot of 
info regarding PPC but almost half the book is devoted to details that are a stretch to be directly related.It's kind of like 
buying the Ultimate Guide to Cooking Lobster only to find that the first half of the book is devoted to cooking pasta. 
A weak example, perhaps, but I'm trying to use an analogy. :)

Is your ultimate goal to have more customers come to your website? You can increase your website traffic by more 
than 1,000 percent through the expert execution of Pay Per Click Advertising. With PPC advertising you are only 
drawing highly qualified visitors to your Web site! PPC brings you fast results and you can reach your target audience 
with the most cost effective method on the Internet today.In this book we show you the secrets of executing a 
successful, cost-effective campaign. Pay per click, or PPC, is an advertising technique that uses search engines where 
you can display your text ads throughout the Internet keyed to the type of business you have or the type of products 
you are promoting. Successful PPC advertising ensures that your text ads reach the right audience while your business 
only pays for the clicks your ads receive! Master the art and science behind Pay Per Click Advertising in a matter of 
hours. By investing a few dollars you can easily increase the number of visitors to your website and significantly 
increase sales! Since you only pay when someone actually clicks on your ad, your marketing dollars are being used 
more effectively and efficiently compared to any other advertising method. The key to success in PPC advertising is to 
know what you are doing, devise a comprehensive and well-crafted advertising plan, and know the relationships 
between your website, search engines, and PPC advertising campaign methodology. This groundbreaking and 
exhaustively researched new book will provide everything you need to know to get you started on generating high-
volume, high quality leads to your website. This new book will teach you the six steps to a successful campaign: 
Keyword Research, Copy Editing, Setup and Implementation, Bid Management, Performance Analysis, Return on 
Investment, and Reporting and Avoiding PPC Fraud. In addition, we interviewed some of today s most successful PPC 
masters. This book is a compilation of their secrets and proven successful ideas. Additionally, we give you hundreds 
of tips and tricks to ensure your Web site is optimized for maximum search engine effectiveness to drive business to 
your web site and increase sales and profits.Atlantic Publishing is a small, independent publishing company based in 
Ocala, Florida. Founded over twenty years ago in the company presidentrsquo;s garage, Atlantic Publishing has grown 
to become a renowned resource for non-fiction books. Today, over 450 titles are in print covering subjects such as 



small business, healthy living, management, finance, careers, and real estate. Atlantic Publishing prides itself on 
producing award winning, high-quality manuals that give readers up-to-date, pertinent information, real-world 
examples, and case studies with expert advice. Every book has resources, contact information, and web sites of the 
products or companies discussed. This Atlantic Publishing eBook was professionally written, edited, fact checked, 
proofed and designed. The print version of this book is 288 pages and you receive exactly the same content. Over the 
years our books have won dozens of book awards for content, cover design and interior design including the 
prestigious Benjamin Franklin award for excellence in publishing. We are proud of the high quality of our books and 
hope you will enjoy this eBook version. 

USA Best Books Awards 2007 Business --Book AwardAbout the AuthorBruce C. Brown is the best selling and award-
winning author of How to use the Internet to Advertise, Promote and Market Your Business or Web Site with Little or 
No Money. Bruce is finishing his 23rd year as an officer in the United States Coast Guard and is looking forward to 
retirement when he can concentrate on helping others succeed with their online businesses and marketing campaigns. 
He uses his 20+ years of expertise in financial management in conjunction with more than 12 years as a web designer, 
business owner, e-marketing consultant, and hardware and software specialist. He completed college during his 
military career, earning degrees from the University of Phoenix and Charter Oak State College. He currently splits his 
time between Washington, DC, and Land O Lakes, Florida, with his wife Vonda, and youngest son, Colton. His oldest 
son, Dalton, is a full-time student at the University of South Florida in Tampa (Go Bulls!), and his middle son, Jordan, 
is a full-time student at the University of Florida in Gainesville (Go Gators!). 


