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4 of 4 people found the following review helpful. Asolutely necessary for the first time authorBy Keenan DakotaI 
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have dozens of friends and acquaintances who have labored years to get a book written and published and then, when 
their book came out, were hurt and baffled that their book wasn't promoted and didn't sell. The Savvy Author's Guide 
can help first-time authors help realize their life dreams of getting their book out there into the hands of thousands of 
people.The little secret that The Savvy Author's Guide lets you in on is that there is a short window, three to six 
months, after a book is published when the tide of public opinion will lift the book and it's sales, or it will sink to 
oblivion. Lissa Warren provides hand-holding advice for the author who needs to switch gears from laboring for years 
behind a computer to spending a few months out on the hustings and in front of the spotlight promoting his or her 
book.I know most authors don't have a lot of money to spend on buying books, but this is one you will need.I tell my 
new author friends that if they only buy two books, one should be The Complete Idiot's Guide to Getting Published 
(by Bykofsky and Sander)(which, for some reason, is weak in the chapter on book publicity) and the other is this book, 
the Savvy Author's Guide to Book Publicity.2 of 2 people found the following review helpful. Crucial for First-Time 
Authors!By Lisa Hall, AuthorThe Savvy Author's Guide to Book Publicity is essential for anyone who is new to the 
world of book promotion. With Lissa Warren's insight, I was able to target the strategies that are more likely to be 
successful and avoid the ones that waste time and money. I also admire Warren's forthright approach in helping 
authors see the realities of publishing and promoting a book. No, we don't all get rich and we don't all appear on 
Oprah! Book promotion is very difficult and not as glamorous as it appears. Every author should read this book before 
he or she even begins the journey. Well done, thanks!0 of 0 people found the following review helpful. Sold this one 
rather quicklyBy Michael J. Rhodes, Award-Winning Author of The Freedom CodeThis book did not stay in my 
personal library. I sold it to the half-price book store not long after I purchased it.This book did not fit my needs as a 
self published author.

Here is an essential reference for writersmdash;from the self-published to those published by major 
housesmdash;written by a leading book publicist who pitches books to media every day of her working life. Tapping 
into her years publicizing such authors as pediatrician Dr. T. Berry Brazelton, poet Mary Oliver, and economist John 
Kenneth Galbraith, Da Capo Press Senior Director of Publicity Lissa Warren covers book promotion with a publicist, 
without a publicist, and when a publicist isn't getting results. Each chapter details what happens to a book once it's off 
press, and how authors can be helpful in the promotion processmdash;or even spearhead it if need bemdash;to get the 
coverage they deserve. Warren's advice is buttressed by her stories of authorsmdash;the enterprising, the shy, the well-
prepared, and the novicemdash;relating tours gone awry, best-sellers made and nearly made, and great and not-so-
great author/publicist collaboration. The Savvy Author's Guide to Book Publicity covers everything from how to write 
press material, targeting the right shows and publications, following up effectively with the media, and hiring people 
who can help ensure that every bookseller and consumer has a chance to hear an author's message loud and clear.

From Publishers WeeklyAn author's work doesn't end when a book is writtenmdash;at least, not if the author wants the 
book to sell. Warren, now senior director of publicity for Da Capo Press, has learned this over the course of a career 
publicizing well-known and unknown authors, and she shares her wisdom in this practical, information-packed 
volume. Authors who aren't already in the publishing industry should read this just for the crash course in jargon it 
provides, but there's so much more. Warren covers all the topics authors might be wondering about, from publicity 
basics to working well with your publicist and creating buzz in the media, plus plenty of areas many authors might not 
consider, such as doing a "big-mouth" mailing of a book and what to wear for a TV interview. Simply reading this 
won't guarantee publicity for a book, but it will give authors an understanding of just how hard they have to work to 
accomplish that key element to a book's success: "Get the customer to go to the store and buy it." Copyright copy; 
Reed Business Information, a division of Reed Elsevier Inc. All rights reserved. Lissa Warren is . . . the hardest-
working, smartest publicist I have had the pleasure to work with. 6 stars out of 5. -- Howard Rheingold, author of 
national bestseller SMART MOBS: THE NEXT SOCIAL REVOLUTIONLissa Warren is the publicistrsquo;s 
publicist. Her book is the secret weapon in an authorrsquo;s arsenal of marketing tools. -- David Goehring, Director, 
Harvard Business School PressLissa is one of the . . . best publicists Irsquo;ve encountered.... Ignore [her book] at 
your own peril if yoursquo;re an author. -- Richard Pachter, MIAMI HERALDLissa knows every facet of the industry 
and provides level-headed advice while remaining imaginative in her approach. -- David Weinberger, co-author of the 
national bestseller THE CLUETRAIN MANIFESTO and author of SMALL PIECES LOOSELY JOINED: A 
UNIFIED THEORY OF THE WEBWith Lissa . . . I began to think I had a right to appear in the NEW YORK TIMES, 
WASHINGTON POST, CNN. -- Steven Wise, author of DRAWING THE LINE: SCIENCE AND THE CASE FOR 
ANIMAL RIGHTS and RATTLING THE CAGE: TOWARD LEGAL RIGHTS FOR ANIMALSAbout the 
AuthorLISSA WARREN has worked in the publicity departments of David R. Godine, Houghton Mifflin, and Perseus 
Publishing, for whom she is currently Senior Director of Publicity at Boston's Da Capo Press. An experienced 
promoter of both fiction and nonfiction, Ms. Warren holds a BS in English education from Miami University and an 
MFA in creative writing from Bennington College. She lives in Salem, New Hampshire. 


