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From Routledge : The Routledge Companion to Advertising and Promotional Culture (Routledge Companions 
(Hardcover))  before purchasing it in order to gage whether or not it would be worth my time, and all praised The 
Routledge Companion to Advertising and Promotional Culture (Routledge Companions (Hardcover)): 

The Routledge Companion to Advertising and Promotional Culture provides an essential guide to the key issues, 
methodologies, concepts, debates, and policies that shape our everyday relationship with advertising. The book 

http://f3db.com/pub/links.php?id=B00BEGBSDW


contains eight sections:Historical Perspectives considers the historical roots and their relationship to recent changes of 
contemporary advertising and promotional practice. Political Economy examines how market forces, corporate 
ownership, and government policies shape the advertising and media promotion environment.Globalization presents 
work on advertising and marketing as a global, intercultural, and transnational practice. Audiences as Labor, 
Consumers, Interpreters, Fans introduces how people construct promotional meaning and are constructed as 
consumers, markets, and labor by advertising forces.Identities analyzes the ways that advertising constructs images 
and definitions of groups -- such as gender, race and the child -- through industry labor practices, marketing, as well as 
through representation in advertising texts.Social Institutions looks at the pervasiveness of advertising strategies in 
different social domains, including politics, music, housing, and education.Everyday Life highlights how a 
promotional ethos and advertising initiatives pervade self image, values, and relationships.The Environment 
interrogates advertisingrsquo;s relationship to environmental issues, the promotional efforts of corporations to 
construct green images, and mass consumptionrsquo;s relationship to material waste.With chapters written by leading 
international scholars working at the intersections of media studies and advertising studies, this book is a go-to source 
for those looking to understand the ways advertising has shaped consumer culture, in the past and present.


