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Doug Stephens: The Retail Revival: Reimagining Business for the New Age of Consumerism before purchasing
it in order to gage whether or not it would be worth my time, and all praised The Retail Revival: Reimagining
Business for the New Age of Consumerism:

0 of 0 people found the following review helpful. Stephens brilliantly recounts the evolution of retail from the
decidedly more ...By Peter P. SmithThis ought to be required reading for anyone with a serious interest in retail.


http://f3db.com/pub/links.php?id=B00BE5T5J2

Stephens brilliantly recounts the evolution of retail from the decidedly more sanguine days of the early 1960's, when
white-flight created real demand for more and bigger shopping choices in the suburbs; spawning behemoths like
Wamart, K-Mart, Kohls etc., and when communicating with those customers was a good deal easier than it is today.
He brilliantly paints a picture of what retail is evolving into; fueled by massively changing demographics, different
media challenges and the immediacy of information available to customers today, especially the 80 million or so
Millennials, who will soon account for more sales than Boomers. Stephens suggests that retailers will have a clear
choice to make, either pursue a low-price model, with all of itsinherent challenges, or take the less-traversed high-
road, with a strong emphasis on creating great experiences. Thisis one of the best books | have ever read on the
subject of retail and | can't recommend it highly enough. Peter Smith, Author, Hiring Squirrels.6 of 6 people found the
following review helpful. Doug Stephens, A Retailing Philosopher...with pratical ideas.By Jose Ernesto PassosThe
Retail Revival isagreat book to understand the social, demographic, technological and economic trends that are
changing the world in the last 30 or 40 years from the perspective of someone who isin businesses that deal with the
general public. It isnot a how to book, but a book that presents ideas and concepts that are used (or misused) by
marketing and retail professionals and how they have been impacted by the current state of things like, social media,
internet, demographics...One of its key ideas is that what is happening in the current Developed World Economy is not
only caused by the recent economic crisis, but is the product of a series of changes:- some technological, like the brutal
explosion in information available to consumers and the new media where consumers can post their opinions and
impact marketing actions in unexpected ways.- others are demographical in nature, like the quantity of households of
single people, single parents and so on.- the new internet retailers with new capacities regarding their ability to
understand their customers through their systems (like here!)- the destruction of valuable blue collar positions by
outsourcing to poor countries and increase the income inequality.ln summary, economic power is changing
hands...(from Walmart to ) the big retailers are becoming history. New organizations are being born and becoming
successful as the generations of customers are changing. (The baby bomers are retiring...)It is abook to get new
insights and improve your vision on what is changing that impacts your business. Doug Stephens not only analyses the
recent past, but also identifies some of the new directions that retail companies should look into to create their new
future. These are the most difficult to evaluate, for many ideas will have to be invented or discovered by entrepreneurs
around the world, and when we talk about innovation its easier to see and understand them when they become
history.The book iswell written, sometimes you will feel like as Doug Stephensisin the room giving alecture on the
subject.5 of 5 people found the following review helpful. The Shape of Retail To ComeBy John PolyzoidesThe first
half of Doug Stephens' book fills in the socioeconomic and political background to the retail environment we find
ourselves saddled with today. This discussion serves to provide a solid context for hislater projections on the shape of
retail to come. The good news he brings and clearly marks out is that the next 5 years will witness an utter
transformation in the world of retail. Thisbook isrich in detailing and illuminating cutting edge technologies, ideas
and new theories that in many cases will revolutionize the marketplace. Stephens pushes the futurist envelope to the
very edge and provides a much needed toolkit of actionableinsights. | particularly enjoyed his discussion of aretail
future defined by “surfaces and devices rather than channels.Stephens' book reaffirmed my belief that a considerable
number of today's retailers sitting pretty or in most cases, not so pretty, in storesill-suited to our new redlities, need to
quickly transition to more creative and experiential uses of space. The future belongs to those who best understand
today's critical triad of space, experience and branding.

Traditional retail is becoming increasingly volatile and challenged as a business model. Brick-and-mortar has shifted
to online, while online is shifting into pop-up storefronts. Virtual storesin subway platforms and airports are offering
new levels of convenience for harried commuters. High Street and Main Street are becoming the stuff of nostalgia.
The Big Box islosing ground to new models that attract consumers through their most-trusted assistantmdash;the
smartphone. Whatrsgquo;s next? Whatrsquo;s the future for youmdash;a retailermdash;who is withessing a tsunami of
change and not knowing if this means grasping ahold of new opportunity or being swept away? The Retail Revival
answers these questions by looking into the not-so-distant retail past and by looking forward into a future that will
continue to redefine retail and its enormous effect on society and our economies. Massive demographic and economic
shifts, aswell as historic levels of technological and media disruption, are turning this once predictable
industrymdash;where ldquo;averagerdquo; was kingmdash;into a sea of turbulent change, |eaving consumer behavior
permanently atered. Doug Stephens, internationally renowned consumer futurist, examines the key seismic shiftsin
the market that have even companies like Walmart and Procter Gamble scrambling to cope, and explores the current
and future trends that will completely change the way we shop. The Retail Revival provides no-nonsense clarity on the
realities of a completely new retail marketplacemdash; realities that are driving many industry executives to despair.
But the future need not be dark. Stephens offers hope and guidance for any businesses eager to capitalize on these
historic shifts and thrive. Entertaining and thought-provoking, The Retail Revival makes sense of a brave new era of
consumer behavior in which everything we thought we knew about retail is being completely reimagined. Praise for
The Retail Revival 1dquo;lt doesnrsguo;t matter what type of retail you domdash;if you sell something, somewhere,



you need to read Doug Stephensrsgquo; The Retail Revival. Packed with powerful insights on the changing retail
environment and what good retailers should be thinking about now, The Retail Revival is easy to read, well-organized
and provides essential food for thought.rdquo; mdash; Gregg Saretsky, President and CEO, WestJet Idquo; This book
captures in sharp detail the deep and unprecedented changes driving new consumer behaviors and values. More
importantly, it offers clear guidance to brands and retailers seeking to adapt and evolve to meet entirely new market
imperatives for success.rdquo; mdash;John Gerzema, Author of Spend Shift and The Athena Doctrine Idquo; The
Retail Revival isacritical read for all marketing professionals who are trying to figure out whatrsquo;s next in
retailhellip; Doug Stephens does a great job of explaining why retail has evolved the way it has, and the book serves as
an important, trusted guide to where itrsquo;s headed next. rdquo; mdash;Joe Lampertius SV P, Shopper Marketing,
Momentum Worldwide and Owner, La Spezia Flavor Market Idquo;Doug Stephens has proven hisright to the
moniker Isquo;Retail Prophet.rsquo; With careful analysis and ample examples, the author makes a compelling case
for retailers to adapt, change and consequently revive their connection with consumers. Stephens presents actionable
recommendations with optimism and enthusiasmmdash;just the spoonful of sugar we need to face the necessary
changes ahead.rdquo; mdash;Kit Yarrow, Ph.D., Consumer Psychologist; Professor, Golden Gate University; Co-
Author, Gen BuY: How Tweens, Teens and Twenty-Somethings are Revolutionizing Retail

From the Inside FlapTraditional retail is becoming increasingly volatile and challenged as a business model. Brick-and-
mortar has shifted to online, while onlineis shifting into pop-up storefronts. Virtual storesin subway platforms and
airports are offering new levels of convenience for harried commuters. High Street and Main Street are becoming the
stuff of nostalgia. The Big Box islosing ground to new models that attract consumers through their most-trusted

assi stantmdash;the smartphone. What's next? What's the future for youmdash;a retailermdash;who is witnessing a
tsunami of change and not knowing if this means grasping ahold of new opportunity or being swept away? The Retail
Revival answers these questions by looking into the not-so-distant retail past and by looking forward into a future that
will continue to redefine retail and its enormous effect on society and our economies. Massive demographic and
economic shifts, aswell as historic levels of technological and media disruption, are turning this once predictable
industrymdash;where "average" was kingmdash;into a sea of turbulent change, leaving consumer behavior
permanently altered. Doug Stephens, internationally- renowned consumer futurist, examines the key seismic shiftsin
the market that have even companies like Walmart and Procter Gamble scrambling to cope, and explores the current
and future trends that will completely change the way we shop. The Retail Revival provides no-nonsense clarity on the
realities of acompletely new retail marketplacemdash;realities that are driving many industry executives to despair.
But the future need not be dark. Stephens offers hope and guidance for any businesses eager to capitalize on these
historic shifts and thrive. Entertaining and thought-provoking, The Retail Revival makes sense of a brave new era of
consumer behavior in which everything we thought we knew about retail is being completely reimagined.From the
Back CoverPraise for The Retail Revival "It doesn't matter what type of retail you domdash;if you sell something,
somewhere, you need to read Doug Stephens' The Retail Revival. Packed with powerful insights on the changing retail
environment and what good retailers should be thinking about now, The Retail Revival is easy to read, well-organized
and provides essential food for thought." mdash; Gregg Saretsky, President and CEO, WestJet "This book capturesin
sharp detail the deep and unprecedented changes driving new consumer behaviors and values. More importantly, it
offers clear guidance to brands and retailers seeking to adapt and evolve to meet entirely new market imperatives for
success." mdash; John Gerzema, Author of Spend Shift and The Athena Doctrine "The Retail Revival isacritical read
for al marketing professionals who are trying to figure out what's next in retail Doug Stephens does a great job of
explaining why retail has evolved the way it has, and the book serves as an important, trusted guide to where it's
headed next. " mdash; Joe Lampertius SV P, Shopper Marketing, Momentum Worldwide and Owner, La Spezia Flavor
Market "Doug Stephens has proven hisright to the moniker 'Retail Prophet.' With careful analysis and ample
examples, the author makes a compelling case for retailers to adapt, change and consequently revive their connection
with consumers. Stephens presents actionabl e recommendations with optimism and enthusiasmmdash;just the
spoonful of sugar we need to face the necessary changes ahead." mdash; Kit Yarrow, Ph.D., Consumer Psychologist;
Professor, Golden Gate University; Co-Author, Gen BuY: How Tweens, Teens and Twenty-Somethings are
Revolutionizing Retail "Doug Stephens doesn't just tell you why retail isin the doldrums, he tells you why retail isa
major signpost for the larger troubles of our culture and provides a compelling, inspiring vision for a future of
retailmdash;and business, and society." mdash; Eric Garland, author of Future Inc.: How Businesses Can Anticipate
and Profit from What's NextAbout the AuthorThe founder of Retail Prophet, Doug Stephensis one of the world's most
respected and influential retail industry futurists and advisors. His work and thinking have influenced many of North
Americas best-known retailers and brands, including Walmart, Home Depot, Razorfish, Disney, Loblaws, WestJet,
Citibank and Air Miles to name afew. Drawing on over 20 years of international experience in the retail industry,
including the leadership of one of New Y ork City's most historic retail chains, Stephens tracks key shifts in economics,
demographics, technology and mediato assemble a complete and credible picture of how retail and consumerism are
evolving. Heis a highly sought-after keynote presenter, speaking regularly to diverse business and government



audiences across North America and Europe about the key changes in consumer behavior and technology that are
central to the success of organizations and entrepreneurs. He is also aregular contributor on the acclaimed television
series App Central TV, aretail business contributor for CBC Radio, and a frequent source of opinion for global
business media. Stephens sits on the advisory boards of a mobile technology company and the Dx3 digital conference.
Follow Doug on Twitter @Retail Prophet.



