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Purchase Behavior regarding the Harry Potter brand, language: English, abstract: Within the past decade, Harry Potter 
has become a multi-billion dollar brand with millions of fans all over the world. The fan base community has 
developed with the rise of the Internet and new means of interaction. They have had a real power of decision over the 
brandrsquo;s managers, and are a key element to the success of Harry Potter. This study will focus on peoplersquo;s 
sense of community and on the existence of a relationship between this sense of community and peoplersquo;s loyalty 
and purchase behaviors towards the Harry Potter brand.The problematic to this study is ldquo;How does a 
personrsquo;s sense of community impact its attitudinal loyalty and purchase behavior regarding the Harry Potter 
brand?rdquo;.


