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before purchasing it in order to gage whether or not it would be worth my time, and all praised The Oxford Handbook
of the Economics of Networks (Oxford Handbooks):

The Oxford Handbook of the Economics of Networks represents the frontier of research into how and why networks
they form, how they influence behavior, how they help govern outcomesin an interactive world, and how they shape
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collective decision making, opinion formation, and diffusion dynamics. From a methodological perspective, the
contributors to this volume devote attention to theory, field experiments, laboratory experiments, and econometrics.
Theoretical work in network formation, games played on networks, repeated games, and the interaction between
linking and behavior is synthesized. A number of chapters are devoted to studying social process mediated by
networks. Topics here include opinion formation, diffusion of information and disease, and learning. There are also
chapters devoted to financial contagion and systemic risk, motivated in part by the recent financial crises. Another
section discusses communities, with applications including social trust, favor exchange, and social collateral; the
importance of communities for migration patterns; and the role that networks and communities play in the labor
market.A prominent role of networks, from an economic perspective, isthat they mediate trade. Several chapters cover
bilateral trade in networks, strategic intermediation, and the role of networksin international trade. Contributions
discuss as well the role of networks for organizations. On the one hand, one chapter discusses the role of networks for
the performance of organizations, while two other chapters discuss managing networks of consumers and pricing in
the presence of network-based spillovers.Finaly, the authors discuss the internet as a network with attention to the
issue of net neutrality.

"...atimely and excellent reference." -- Journal of Economic Literature"The breadth and depth of this book are
excellent. The book provides the reader with great information and thoughtful reflections on the relevance and
significance of networksin the diverse spheres of human life - especially, trade between and among people of diverse
nation-states. Recommended to everyone interested in this area of academic inquiry." -- CHOICEADbout the

AuthorY ann Bramoulleacute; isa CNRS Research Fellow at Aix-Marseille University. He graduated from Eacute;cole
Polytechnique in France in 1995 and obtained his PhD from the University of Maryland, College Park in 2002. He was
an economics professor at Laval University in Queacute;bec until 2012 and was nominated for the prize of the best
French young economist in 2013. He currently works on the interaction between markets and networks, a project for
which he obtained an ERC consolidator grant in 2014, on strategic interaction and networks, altruism in networks, and
the econometrics of socia networks.Andrea Galeotti is Professor of Economics at the European University Institute
and University of Essex. Heisaleading international scholar in the study of social and economic networks. He has
published articles in, among others, The American Economic , of Economic Studies, and the American Journal of
Political Science. He serves as co-Editor of The Economic Journal and is a Board Member of The of Economic
Studies.Brian Rogersis an Associate Professor in Economics at Washington University in St. Louis, where he al'so
directs the Missouri Social Science Experimental Laboratory (MISSEL). Prof. Rogers received his Ph.D. from Caltech
in 2006 and was on the faculty in Managerial Economics and Decision Sciences (MEDS) at the Kellogg School of
Management at Northwestern University from 2006-2013. His research is broadly in microeconomic theory and game
theory, with a particular emphasis on the role of networks and social interactionsin strategic models. Recent work
includes incorporating incentives into epidemiological diffusion models, as well as understanding the coevolution of
partner choices and repeated play in social models of games.



