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whether or not it would be worth my time, and all praised The New Strategic Brand Management: Advanced Insights 
and Strategic Thinking (New Strategic Brand Management: Creating Sustaining Brand Equity): 

0 of 0 people found the following review helpful. I bought this book for a graduate class,By B. RichmondI bought this 
book for a graduate class, the content is dense but certainly worth the read even though we didn't really talk about it 
much in the class1 of 1 people found the following review helpful. I love this book and treat it as my "brand strategy 
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...By James Scott TalgoThis is a second copy for me...I love this book and treat it as my "brand strategy bible". It rings 
true with what I've experienced in 40+ years of building strong brands and offers both fresh new practical tools along 
with entirely new perspectives. This is best thinking that I've encountered.0 of 0 people found the following review 
helpful. The classic brand management resourseBy NCBy far the best book on brand management I've ever read. This 
is the classic branding book, and should be required reading for that anyone who is tasked with managing a companies 
brand. I refer to this book more often than any on my shelf or tablet.

Adopted internationally by business schools and MBA programmes, The New Strategic Brand Management is simply 
the reference source for senior strategists, positioning professionals and postgraduate students. Over the years it has 
not only established a reputation as one of the leading works on brand strategy, but also has become synonymous with 
the topic itself. Using an array of international case studies, Jean-Noeuml;l Kapferer covers all the leading issues faced 
by the brand strategist today. With both gravitas and intelligent insight, the book reveals new thinking on topics such 
as putting culture and content into brands, the impact of private labels and the comeback of local brands.This updated 
fifth edition of The New Strategic Brand Management builds on its impressive reputation by including new 
information to enable students and practitioners to stay up to date with targeting, adding recent research and market 
knowledge to the discipline. With dedicated sections for specific types of brands (luxury, corporate and retail), 
international examples and case studies from companies such as Audi, Nivea, Toyota and Absolut Vodka, plus models 
and frameworks such as the Brand Identity Prism, it remains at the forefront of strategic brand thinking.

"If I had to use just one word to describe this booknbsp;I would say it is comprehensive...it provides guidance through 
the entire branding process...No aspect of brand management is left untouched."nbsp;--Michael Baicoianu, 
Branduniq.comPraise for earlier edition: 


