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Toby Smith : The Myth of Green Marketing: Tending Our Goats at the Edge of Apocalypse before purchasing it
in order to gage whether or not it would be worth my time, and all praised The Myth of Green Marketing: Tending
Our Goats at the Edge of Apocalypse:

0 of 0 people found the following review helpful. Pulling the wool off of your eyes.By Charles ShatesThisis an
amazing book. Not easy reading, but since when isit easy to see the paradigm you're caught in? Toby Smithis
successful at shining alight on the subject and getting the wool lifted up alittle so you can at least see the wool. This


http://f3db.com/pub/links.php?id=B00T9ZJL66

remains one of my favorite academic books.

In this groundbreaking study, Toby Smith analyses the role that social myths such as green marketing play in public
understanding of the environmental crisis. This book introduces the concept of hegemony into environmental palitics,
using the concept to elucidate the political, economic, and socia alliance that sustains our belief in industrial
expansionism. The ecological crisis of the late twentieth century presents a challenge to the very foundations of this
aliance. The hegemonic system reactsto athreat to its structure by producing social myths that provide a common
sense understanding of the threat. Smith examines one such social myth, the contemporary phenomenon known as
green marketing, and how it came to reinforce, rather than challenge, the ethics of productivism. By analysing green
marketing asit relates primarily to the early 1990s corporate campaigns of companies such as McDonald's, Shell
Chemicals, and Mobil Chemical Co., Smith demonstrates how these voices weave together an understanding of green
consumerism using familiar language from economic and liberal democratic discourses. The Myth of Green Marketing
isan original and important contribution to the field of environmental studies. Asthe first book on green marketing, it
is sure to raise controversy with its unique discussion of the cultural and socia aspects of environmental issues.

From the Back Coverln this study, Toby Smith analyses the role that social myths such as green marketing play in
public understanding of the environmental crisis. This book introduces the concept of hegemony into environmental
politics, using the concept to elucidate the political, economic, and social alliance that sustains our belief in industrial
expansionism. The ecological crisis of the late twentieth century presents a challenge to the very foundations of this
system. The hegemonic system reacts to athreat to its structure by producing social myths that provide a‘common
sense' understanding of the threat. Smith examines one such social myth, the contemporary phenomenon known as
green marketing, and how it came to reinforce, rather than challenge, the ethics of productivism. By analysing green
marketing asit relates primarily to the early 1990s corporate campaigns of companies such as McDonald's, Shell, and
Mobil, Smith demonstrates how these voices weave together an understanding of green consumerism using familiar
language from economic and liberal demacratic discourses.About the AuthorToby M. Smith is Assistant Professor in
the Problem Centred Studies Department at University College of Cape Breton.



