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The Market Research Society : The Market Research and Insight Yearbook: Transforming Evidence into 
Impact  before purchasing it in order to gage whether or not it would be worth my time, and all praised The Market 
Research and Insight Yearbook: Transforming Evidence into Impact: 

0 of 0 people found the following review helpful. ValuableBy DarrenIngram_dot_comWhat an interesting collection 
of market research-related material, packaged in an engaging, informative and relatively concise volume!This curated 
yearbook covers a host of subjects such as widening access to qualitative research, understanding cultural biases in 
B2B research, mapping attention, privacy and public policy. It all made for bit of a ldquo;pot luckrdquo; of content 
and all seemed to be well-received, relevant and topical. There is a good chance that the reader will stumble across 

http://f3db.com/pub/links.php?id=B01GHPAMC2


something new and related to their work, allowing them to then become acquainted with a topic and possibly dig 
deeper into it, since the theme of this yearbook was ldquo;game-changersrdquo;.The only real criticism is related to 
the layout and internal signposting, at the start of the book, which started to feel a little bizarre and psychotic, but 
fortunately the excellent ldquo;normal Kogan Pagerdquo; sanity took over from the first chapter! The book is clearly 
aimed at industry insiders and participants, and this is by no means a criticism, yet any casual and curious reader who 
stumbles over this book, perhaps at a library, is likely to be swamped with interesting and thought-provoking 
information that they had not considered they might like to know about.Other than that, this was an enjoyable, worthy 
book that anyone involved in the industry should make room for on their shelves after, of course, intently devouring its 
content first!

The Market Research Insight Yearbook: Transforming Evidence into Impact brings together for the first time an 
exclusive selection of case studies featuring the highest calibre examples of market research. Authored by MRS 
Patrons, Award Winners and Finalists of the MRS Annual Market Research Awards and other recommended MRS 
parties, the book illustrates the absolute best in contemporary practice.There has never been a more exciting time to be 
a market researcher. New technologies and tools are being developed at lightning pace, and a broader-than-ever range 
of methodologies are within reach. With this growing armoury of tools available, companies large and small are using 
market research insights to truly change and positively influence their business results. Each company featured in The 
Market Research and Insight Yearbook is not only changing the way we think about market research, but telling a 
powerful story. By showcasing excellence, innovative methodology and then remarkable results, this book offer a 
unique insight in to leading market research in practice to demonstrate the power of curiosity and insight for change.

About the AuthorKogan Page is a leading independent global publisher that brings an international perspective to the 
world of business books. 


