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From Routledge : The Authority of the Consumer  before purchasing it in order to gage whether or not it would be 
worth my time, and all praised The Authority of the Consumer: 

First published in 2004. Routledge is an imprint of Taylor Francis, an informa company.

"The distinctive perspective of this collection is in linking the emphasis on consumerism in contemporary public 
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discourse with our theorizations of power, or more precisely authority, in late-modern Britain...One of the great 
pleasures of this book is that the authors are clearly working seriously at the extent to which we have to re-think 
established prejudices.."From the Back CoverThis book examines the development of consumer society and, in 
particular, considers the way that this development changes the nature and meaning of cultural relationships of 
authority. The chapters examine the issue theoretically but also consider it in a variety of spheres from education to 
advertising, from the police to design and from consumer organizations to museums.About the AuthorRussell Keat is 
Reader in Philosophy, Nicholas Abercrombie is Professor of Sociology and Nigel Whiteley is Head of the Department 
of Visual Arts, all at the University of Lancaster. 


