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John Hunt : The Art of the ldea before purchasing it in order to gage whether or not it would be worth my time, and
all praised The Art of the Idea:

1 of 1 people found the following review helpful. Brilliant and thought provokingBy D. Bradleylf your work involves
generating ideas--especially as part of ateam--1 highly recommend getting this book. It offers page after page of
excellent insights and instruction. If you manage a team that regularly solves problems--creative or otherwise--1 think
everybody on the team ought to study this book. | think it'll make a difference in their ability to work as ateam,


http://f3db.com/pub/links.php?id=B00DZVVAA0

generate ideas and solve problems.O of 0 people found the following review helpful. The Art of a Great Read! By
BBThis book provided so many ideas to think on and inspired me to create awacky / out of the box but very much
enjoyed team meeting. This was the book they were to read prior to a strategy planning meeting.0 of O people found
the following review helpful. Remarkable! Awakening! Every word of every sentence resonates ...By
BSMauriRemarkable! Awakening! Every word of every sentence resonates to the bone.

"An original and beautiful book. It suggests that the surest way to liberate ourselvesis through the power of our
ideas." -Nelson Mandela Foundation " This is not just one of those books that makes you think. It challenges you to
think. It demands that you think, and to beware of all those obstacles that would stop you from trusting your instincts
and finding an idea." -Lee Clow, Global Director of Media Arts, TBWAChiat Day As an award-winning playwright,
author, and Worldwide Creative Director of TBWA, John Hunt has witnessed again and again the power of original
thinking to transform both companies and individuals. In The Art of the Idea, Hunt addresses everyone from the global
boardroom to the man on the street, bridging the gap with ease. Few can argue with Hunt's claim that it is ideas that
move the world forward, and he refreshingly articulates that anyone can play: thereis no hierarchy to original
thinking. The Art of the Idea provides a toolbox for achieving excellence and offers anew way of defining your world.
By illustrating how to create space so ideas can breathe, it provides alifeline to those who find themselves stuck in a
rut. Unassuming, original, and accessible, the publication includes insights by this leader in creative thinking, and is
accompanied by 20 original paintings and collages by the internationally acclaimed South African artist Sam
Nhlengethwa. The Art of the Idea grants permission to trust our instincts, endureinitial ridicule, and practice thinking
as ateam sport. Whatever your ideais about ideas, this book will changeit.

"Buy acopy of John Hunt's book to put within reach on the bedside table. Buy a copy to keep next to the tub in the
bathroom permanently. And one on the stove. And onein your car. And a bedroom extrato keep under the pillow asa
talisman. It really is that good-gorgeous-useful-inspiringprofound. (As you can doubtless tell, I'm quite taken by The
Art of theldea.)" --Tom Peters (co-author of In Search of Excellence)This book istougher than it looks. At first glance
it resembles yet another theorizing tome written by an experienced adman -- in this case John Hunt, a giant of South
African advertising and worldwide creative director of TBWA. But it soon transpires that the book has little to do with
advertising: the word is never mentioned. Instead, "The Art of the Idea" has more in common with Paul Arden's"It's
Not How Good You Are, It's How Good You Want to Be." It's an inspirational tool, a guide to the creative process for
when your back's against the wall. --Mark Tungate AdAgeAbout the AuthorJohn Hunt is an award-winning author and
playwright, asnbsp;well as the Worldwide Creative Director of TBWA. In 1993nbsp;Hunt was intimately involved in
Nelson Mandel arsquo;s el ectionnbsp;campaign. In April of 2003, Hunt moved to TBWArsguo;s New

Y orknbsp; headquarters, where he helped reshape the focus of the networknbsp;to celebrate original thinking and
groundbreaking ideas.nbsp;In 2008, both Adweek and Ad Age named TBWA, Agency ofnbsp;the Y ear. Hunt has
since returned to South Africa, where henbsp;continues his Worldwide role.Sam Nhlengethwa is a collagist, painter,
and jazz fanatic.nbsp;After being named South Africarsquo;s Y oung Artist of the year innbsp; 1994, Nhlengethwa
quickly gathered global recognition. Hisnbsp;work has been shown at the National Museum of Africannbsp;Art, D.C.;
Whitechapel Gallery, London; and was reproducednbsp;in The 20th Century Art Book (Phaidon Press, 1996).
Fromnbsp;humble beginnings, Nhlengethwarsquo;s talent, although forgednbsp;during the apartheid years, has always
reflected a calm celebration of the human spirit.



