(Mobile ebook) The Arab World Unbound: Tapping into the Power of 350 Million Consumers

The Arab World Unbound: Tapping into the Power of 350 Million
Consumers

Vijay Mahajan
ebooks | Download PDF | *ePub | DOC | audiobook

cd» 2/~ VIJAY \ 15
_f”MAHAJANi 

Aurthor of Africa Rising

‘THE ARAB'
WORLD
UNBOUND

TAPPING INTO
THE POWER OF

350 MILLION

COMSUMERS

Soomion | rexpoune

#1664850 in eBooks 2012-07-13 2012-07-13File Name: BOOBMOJ340 | File size: 34.Mb

Vijay Mahajan : The Arab World Unbound: Tapping into the Power of 350 Million Consumers before

purchasing it in order to gage whether or not it would be worth my time, and all praised The Arab World Unbound:
Tapping into the Power of 350 Million Consumers.

0 of 0 people found the following review helpful. Deep insight into the Middle East and its futureBy Gary E.
HooverWhile others are right about learning about Arab world business and consumers, the real power of thisbook is
the view that you never see on the news. Thisis about the real people and what is going on in their lives. No matter


http://f3db.com/pub/links.php?id=B008MOJ340

their politics, newspeople study the trees of events. Thisis about watching trends, long term trends, demographics.
That is the forest.Plus | ots of great data on many social topics. The Middle East may not be what you think. We also
need a new perspective on these same topics for Mexico and Latin America. Mahajan did this before, for Africa.0 of O
people found the following review helpful. A simple book on Arab WorldBy CV SubashHaving lived in Middle East
for five years, | am aware how diverse the region is.Had high hopes on the book. May be useful for someone who is
new to the region.A good read thoughO of 0 people found the following review helpful. Good read for anyoneBy Dr.
Anna K. SchmidtVery interesting book. Loved reading about details of doing businessin Arab countries. Very
readable, not dry at al. Anyone could learn from this.

An expert's guide to exploring business opportunities in the burgeoning Arab marketplace This groundbreaking book
reveals the myriad opportunities presented by the Arab World's market of 350 million consumers, who collectively
wield the ninth-largest economy in the world. Based on the author's firsthand research, including hundreds of market
visits and more than 600 interviews at companies doing business throughout the region, this book shows how globally
interconnected and vibrant the Arab markets are. Through arich blend of data and anecdotal observations, it
chronicles how, by respecting the region's culture and religious norms, hundreds of local and multinational companies
and entrepreneurs are creating successful businesses in this large and growing marketplace. Hundreds of interviews
and illustrative examples peel away stereotypes about Arab consumersto reveal diverse, vibrant and entrepreneurial
consumer markets Explains how multinational companies, such as Coca-Cola, Unilever, and Proctor Gamble, and
leading regional companies are working successfully in the Arab nations Shows how Arab entrepreneurs, both men
and women, are shaping the regional and global marketplaces Vijay Mahajan, author of two previous award-winning
books on emerging markets, is one of the world's most-cited researchers in the business and economics sector Asthe
globa marketplace continues to expand, this book offers anyone interested in investing in the Arab world an expert
perspective on the boundless business opportunities.

Prof Mahgjan s excitement about the Arab world is almost palpable heis afine writer and he presents factual details,
statistics and concepts in a breezy, easy to read manner. (Financial Times, 2nd August 2012) The Arab world deserves
reading for presenting aview of the region that is rarely seen. (Money Week, October 2012) This book offers an
expert perspective on the boundless business opportunitiesin the Arab World. (Middle East, November 2012) handy
entrepreneurial guide its uniqueness among business guides aimed at a western demographic make it a must-read for
those hoping to strike it big in the region (The National, February 2013)From the Inside FlapThe 350 million
consumers in the Arab countries collectively wield one of the ten largest economies in the worldmdash;a marketplace
that offers myriad opportunities for savvy investors, entrepreneurs, andbusiness people. In The Arab World Unbound,
international business expert Vijay Mahgan's firsthandresearch, including hundreds of market visits and more than
600 interviews at companies doing business throughout the region, reveals the interconnectedness and vibrancy of the
largely untapped Arabmarkets. With arich blend of data andanecdotal observations, this groundbreaking book
chronicles how, by respectingthe region's culture and religious norms, hundreds of local and multinational companies
and entrepreneurs arecreating successful businessesin thislarge and growing marketplace. Mahajan provides in-depth
analyses of the various segments of the Arab consumer market. He puts a spotlight on Arab youth, a burgeoning
segment of the population with an important and growing influence on business and culture. He details the immense
consumer power of the expanding Arab middle class and shows how local and multinational companies, such as the
Coca-Cola Company, Unilever, and Procter Gamble, are tapping into the opportunities across the market's spectrum of
socioeconomic classes. He focuses on the vital role of women in the marketplace, as consumers, business leaders,
entrepreneurs, and economic contributors. The Arab World Unbound also describes how technology has reshaped the
ways the Arab world works and communicates, and it |ooks at the astonishing impact media,entertainment, and the
arts have hadon the region, its consumers, and thecompanies trying to reach them. Finally, Mahajan considers the Arab
diaspora and its influence around the world and within the region itself. Asthe global marketplace continues toexpand,
this book offers anyone interested in investing in the Arab world an expertperspective on the region's
boundlessbusiness opportunities.From the Back CoverPraise for The Arab World Unbound "As a leading international
airline, we see the connections between Arab countries and the rest of the world growing stronger every day. As one of
the leading Arab brands, we know firsthand how diverse and exciting the region really is. Mahgjan gives readers an
insightful look at the impact Arab entrepreneurs and brands, such as Emirates, can have on the world as well asthe
influence successful global brands are having in the region." mdash;His Highness Sheikh Ahmed Bin Saeed Al
Maktoum, chairman and chief executive, Emirates Airline and Group, United Arab Emirates " Each day, millions of
people watch content produced and broadcast by MBC Group. To stay at the forefront of Arab entertainment and
media, we continually review the role of our programming within the region's varied cultural traditions. This book
provides a compelling portrait of that rich diversity, aswell as the commonalities that unite more than 350 million
people in the Arab World." mdash;Sam Barnett, CEO, MBC Group, United Arab Emirates "Presents great marketing
insightsinto aregion that is rarely written about, but holds immense potential for consumer goods companies.



Through the application of our superior consumer understanding and combined with our passion to serve the fast
changing needs of the Arab consumers, Unilever remains committed to enriching the lives of peoplein thisregion."
mdash;Paul Polman, CEO, Unilever, United Kingdom "Businesses of all sizes need to step up to the plate: to mobilize
capital and know-how to help create vibrant, dynamic, equitable societies in which every single one of the more than
350 million Arabs alive today can reasonably expect that their children will grow up in a better world. That's the
power of entrepreneurshipmdash;and the spirit that Mahajan so accurately captures in this very important, fast-paced
chronicle of our times." mdash;Ahmed Heikal, chairman and founder, Citadel Capital, Egypt "l loved the odyssey as
much as the illumination of this huge potential market. As an Arab American, as a market research professional, and
asareader, | found it to be most useful and enjoyable. Mahgjan has identified the next BRIC." mdash;John Zogby,
founder, Zogby International, United States



