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before purchasing it in order to gage whether or not it would be worth my time, and all praised The Advertising 
Solution: Influence Prospects, Multiply Sales, and Promote Your Brand: 

8 of 9 people found the following review helpful. What Your Competitors Hope You Never See...By Tommy LentschI 
never review a book until I'm finished reading it, but I could not wait to tell you about this. I'm only on the first 
chapter and have discovered a unique philosophy on page 2, check out the second to last paragraph, with the words 

http://f3db.com/pub/links.php?id=B01KEL4HIA


"guiding star" in it. Brilliant attitude to have in business and in your own life for that matter. If you're still reading my 
review, stop and hit Add to Cart, don't waste time, this book is worth way more! I will be adding to this review as I go 
through it. I'm taking my time to implement as I read.Building a business online I would think this book has nothing 
for me...what are old legends going to tell me about how to market and advertise in 2016. How costly that attitude 
would be. It's like the Golden Rule, it never changes, since the beginning of time it stays as solid as the day it was 
created. The same is true of the treasures that lie inside this book. They don't change, they are timeless, the year could 
be 2040 and it wouldn't matter.What Brian Kurtz and Craig Simpson have done here is nothing short of amazing. I 
can't wait to see what's nextUpdate 10/16/2016Check out page 22, clever method someone used to land a new job 
using a note in a bottle! Chapter gives you insight into the use of Showmanship...Update 11/9/2016As soon as you 
order the book on go to their website TheAdvertisingSolution dot com to claim some killer free bonuses...the bonuses 
could be products in themselves and they are giving them away free...incredible (I can't post links but I wanted you to 
be able to get these fast...hopefully most people can figure out the web address above)2 of 2 people found the 
following review helpful. Brian and Craig did a great job on this!By JoeCWhen I started out as a copywriter, the 
names Caples, Ogilvy, Hopkins, Collier, Schwartz, and Halbert always came up. So like a good student, I got all their 
books and went through them. The trouble was that many of the books were dense and hard to get through. They were 
written in different time periods and I had to formulate my own takeaways and figure out how to apply them in my 
work (mostly online).Brian and Craig did a great service by writing this book. They've distilled all the great wisdom 
from these copywriting greats, spelled out the key takeaways, and show how you can apply them in the online world.I 
especially enjoyed the Gene Schwartz section. I heard a lot about his writing process and how he created breakthrough 
promotions over the years through various sources, but I always felt it was hearsay. It was nice to have part of the 
book dedicated to this that spelled everything out in detail. And it came from someone who actually worked with Gene 
Schwartz!1 of 1 people found the following review helpful. So good... I almost wet myself in First Class!By David 
LongI swear! As I was reading this book I kept saying to myself, over and over again, "Man, that is good!" In fact, I 
learned so MANY useful ideas from this book (as I was flying home) I almost wet myself from the excitement! ;0) I 
found myself asking the total stranger across the aisle from me in First Class, "Hey, have you read this book? Are you 
in sales and marketing? Yes... then BUY this book! In fact, IF you don't love it, tell me and I'll send you the money 
back myself! Here's my card!" No joke! I did that.Yeah, this book is that chock full of profound marketing wisdom! 
Brian Kurtz's sharing of the wisdom of the 5 copywriting legends enthralled me and even though many lived decades 
ago... the wisdom and instruction is timeless! Make and READING this great book a priority for your library!

Distilling the wisdom of the worldrsquo;s greatest advertisers, direct marketing expert Craig Simpson delivers an 
education on direct marketing and advertising copy that creates brand awareness, sells products, and keeps customers 
engaged. Walks readers through time-tested methods of creating effective ad copy that increases profits. Dissects the 
principles of legendary marketers like Robert Collier, Claude Hopkins, John Caples, and David Ogilvy.

Finally. A century of direct response wisdom (and test results) distilled into one easy-to-read volume! Craig and Brian 
have done a great service to the entire marketing community. I am sharing this with all my copy cubs 
TODAY!Clayton Makepeace, World Renowned Copywriter, Educator, and SpeakerThe Advertising Solution is a 
short course,rdquo; tour de force primer, on the very best of direct marketing principles that universally endure and 
profoundly perform. Brian Kurtz and Craig Simpson have produced a rather unexpected and integrative tour guide for 
grasping decisively how the most powerful, profitable, and predictive direct response performance principles were 
discovered, then take you on a no-nonsense, non-theoretical, totally actionable distillation and experimental 
application guide for how to apply these methods right now, in whichever market you choose, to form an activity you 
dowith consistently increased performanceand a bottom line that boosts results.Jay Abraham, Global Marketing 
Expert, Speaker and AuthorWant a free, two-minute lesson in the creation of desire? Then right now, read over the 
table of contents of this life-changing book. See how, in less than two minutes, it creates an irresistible desire to own 
it. Then realize that this is exactly the knowledge you need to sell your own product or service. Whatever your field, 
your ability to create instant, irresistible desire will greatly leverage your success and wealth. But donrsquo;t take my 
word for any of this. Try this two-minute table of contents challenge now and see how itrsquo;s done. Then go and do 
likewise.Gary Bencivenga, Master Copywriter and Publisher of Marketing BulletsMy quick diagnosis for how serious 
a copywriter or marketer isor how much potential he or she hasis the answer to the question: "Who are your heroes?" 
Direct response advertising (the kind of advertising that works best on the internet) was not invented yesterday or even 
ten years ago. Everythingand I mean everythingthat works online today is based on principles. These principles were 
first sorted out decades ago by giants who tested literally billions of dollars worth of ads, offers and selling strategies 
over the course of their careers. Put aside the latest internet "fad of the day" and read The Advertising Solution and get 
to know these giants. Make them your new best friends. It's the surest way to get rich that I know.Ken McCarthy, 
TheSystemSeminar.comTwo master practitioners (not academic theorists) and experts in direct-response advertising, 
Craig Simpson and Brian Kurtz, have done a magnificent job profiling and extracting million-dollar lessons from past, 



true legends of advertising and copywriting. It will not surprise anyone who knows me: I do not agree with everything 
in their book, but I certainly recommend it. Those under-informed by history and legacy consistently work harder than 
necessary for poorer results than available. No one engaged in or spending their or their clientrsquo;s money on 
advertising should skip this master class.Dan S. Kennedy, Direct Marketing Strategist and Copywriter, Author of the 
No B.S. SeriesWhen I started my first online business back in 1996, I quickly realized it was a direct marketing 
businessand that one distinction has made all the difference. But there was virtually no one teaching online marketing 
back them, so I went back to old schoolrdquo; direct marketing to learn the craftincluding the six legends featured in 
this book. Their work is timeless and powerful, but it can also be dense and difficult to get through. That's why it's 
exciting that Craig Simpson and Brian Kurtz have distilled (and updated) their wisdom into a one volume that cuts 
right to the heart of direct marketing.Jeff Walker, author of The New York Timesrsquo; bestseller LaunchThe 
Advertising Solution is a master manual which you should build into your copy, based on six masters. If you use this 
book as your make sure we donrsquo;t miss anythingrdquo; checklist, no promotion you write will ever leave a gaping 
hole. I especially recommend this for the new writer who doesnrsquo;t have enough street experience to be sure which 
sales elements are performing the heavy lifting. At the top of the list is Gary Halbertrsquo;s most important technique 
for writing copy in Chapter 7. This is from the guy who did more to transform copywriting into a cult-following 
passion than anyone who came before him...or since.Perry Marshall, Author of Ultimate Guide to Google AdWords, 
80/20 Sales Marketing and Evolution 2.0I personally read the works of these advertising giants while we were 
building Guthy|Renker and they were invaluable. I still read them today. Now Simpson and Kurtz have synthesized, 
selected and distilled their collective genius, originally contained within multiple volumes, into one best-of canrsquo;t-
put-down book which is a must-have for any marketer. If Gary Halbert were alive today hersquo;d promise you that 
this book would get you maximum results in minimum time.rdquo;Greg Renker, Co-founder Guthy|RenkerSimply put: 
If you're a marketer of any sort, and consider yourself a professionalthis is a must-read book. Period. After reading this 
book, you'll have the ability to see things other marketers cannot, spot opportunities others overlook, and avoid land 
mines your competitors will walk right into. History repeats itself. And the deeper your understanding of the past is the 
further you can see into the future.Ryan Levesque, National Bestselling Author of Ask., Creator of the Ask 
Methodtrade;Craig and Brian have extracted and refined pure platinum from the six greatest practitioners of people-
driven marketingHopkins, Collier, Caples, Ogilvy, Schwartz, and Halbertand share how their techniques and 
wisdomthat sold billions of dollarsrsquo; worth of products and services back when a billion dollars was real 
moneyare just as powerful in todayrsquo;s digital world. I wish to hell I had this treasury when I started out and could 
have used it as a refresher course throughout my career.Denny Hatch, Author and Founder of the WHOrsquo;S 
MAILING WHAT! NewsletterMy career has been heavily shaped by the legacy and advice of past legends (including 
a 20-year close friendship with Gary Halbert), and I canrsquo;t recommend studying these guys enough. Irsquo;ve 
known Brian for decades, and remain in awe of his business savvy. He excelled in one of the most brutal markets in 
direct response, wrangling a Whorsquo;s Who stable of legendary copywriters (and squeezing some of their best work 
out of them) so hersquo;s had a front-row seat in what works, what doesnrsquo;t work, and whatrsquo;s worth learning 
in this crazy modern business world. And from all I've heard, Craig has had his own incredible experiences in that 
same rough and tumble world of direct marketing. Good for Brian and Craig for putting this together.John Carlton, 
author of Simple Success Secrets No One Told You AboutSince direct response advertising is the oxygen that makes 
your business work, understanding it is critical. Brian Kurtz and Craig Simpson have done a great job piecing together 
the techniques, concepts, and strategies of six of the most effective direct response advertisers who ever livedand laid 
it all out for you on a gold platter in The Advertising Solution. If you want your business to have increased revenue 
and sales, then read this book and apply the timeless principles and strategies in it.Joe Polish, Founder of Genius 
Network and Piranha Marketing, Inc.The six legends profiled in The Advertising Solution are the pioneers most of 
whom I studied early in my career. What I learned I truly believe was the basis of my success in direct marketing. The 
advice in in this book is timeless as all the principles still apply today. To have these six legends featured in one book 
is brilliant. Anybody will benefit from reading the lessons of just a few of the legends let alone six. I strongly 
recommend this book for anybody who wants to master everything from basic copywriting to the power of the 
internet. Joseph Sugarman, Author and Chairman of BluBlocker Corporation and JSA Group, Inc.To see further you 
must stand on the shoulders of giants. Marketing and advertising is the lifeblood for any successful business and by 
studying these six legends profiled in The Advertising Solution yoursquo;ll gain an unfair advantage. To me, the best 
ideas come from going back to the source. 21st century digital marketing is all based on the fundamental strategies 
outlined here. The tactics will change like the blowing winds but these key principles are bedrock.Yanik Silver, 
Author of Evolved Enterprise 


