[Free] That Was The Best Event Ever: 6 steps to running successful business events

That Was The Best Event Ever: 6 stepsto running successful
business events

Kim Hesse
DOC | *audiobook | ebooks | Download PDF | ePub

6 sleps to
running successhd
business evenls

KIM HESSE

Pecgple who attend your event, inberact wish your brand

and give you their contect details ore worth for mone

S SOMEONE MR yOur Ocverfiaemerd i o mogoite
o on a bilbood.

Aeyore: can. rut avarts, bk 5 melke tham sucessahd mous S Fan
R o ] B i, L G T [ o B
wrts e the Smpe E s DR P K M b cinsoped 0
e

Cooriz con hep bwoome sreua, saes ol setorion ond ousiores
rolalicestips, fan Kim as sfw uriochs the ssching wedd of skt

Y3IAI LNIAT 1S3D FHL SWM LVHL

a
-

JSSIH WM

THAT WAS THE

BEST
E/ENT

EVER

s % s
< 15
| 93 vEN

LS A\

e

#2242895 in eBooks 2014-10-20 2014-10-13File Name: BOOOBXN820 | File size: 46.Mb

Kim Hesse: That Was The Best Event Ever: 6 stepsto running successful business events before purchasing it in
order to gage whether or not it would be worth my time, and al praised That Was The Best Event Ever: 6 stepsto
running successful business events:

Imagine aroom filled with 100 of your ideal clients, how powerful could that be for your company? These ideal
clients have read your invitation, accepted it, provided their contact details, taken the time to turn up and are now there
right in front of you, ready and willing to listen to what you have to say. That is powerful! On the other hand, an event
run the wrong way can be extremely damaging to your brand. When | first started in the industry many people didn't
even know that event management was a profession. "Oh that's simple, anyone can plan an event, you just arrange red
carpet and cocktails don't you?" Y ou tell that to the CEO, who has aroom full of their top clients, worth 10 million
dollars in revenue to the company. | would think their opinion on the importance of the event would be significantly
different. Events are not just red carpets and cocktails. Events are one of the most powerful marketing tools you can
use. They are used by businesses who are leadersin their field and by businesses who understand the importance of
connecting face to face with their clients.People who attend your event, interact with your brand and give you their
contact details are worth far more than someone seeing your advertisement in a magazine or on a billboard.Anyone
can run events, but to make them successful requires more than booking a venue and sending invitations. Learn about
the power of business events and the simple six step process that Kim Hesse has developed to ensure, none of the vital
steps are missed, people register and then actually attend your event, you secure the right venue at the right price, you
secure sponsors and keep them happy, your event runs smoothly and you gain return on investmentEvents can help
increase revenue, sales, staff retention and customer relationships, join Kim as she unlocks the exciting world of
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events!



