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0 of 0 people found the following review helpful. Very interesting book for the self-publisherBy Bible Reader 
1Patricia has a wealth of experience to share related to the self-publishing field. In particular, she givesa broad 
perspective on promotional avenues. You feel like you are getting the real scoop.0 of 0 people found the following 
review helpful. Five StarsBy CustomerThis book is very informative.1 of 3 people found the following review helpful. 
Everything that's wrong with self-help booksBy SheviI told a friend I had a problem marketing my books because I'm 
a writer, not a marketer. I don't like selling stuff. I want people to buy my books because they would enjoy reading 
them, not because someone told them to. She recommended Talk Up Your Book.The book starts by exaggerating the 
problem, claiming that "I was prepared to suggest that personality probably sells seventy-five percent of my own 
books. When I polled other authors, they came back with figures in the 85 to 90 percent range." The implication is that 
you have to go out and personally meet potential readers if you want to have any hope of selling books, but one look at 
the New York Times bestseller list and probably your own bookshelf will tell you that's simply not true. How many 
readers have met those bestselling authors? How many books on your shelf were written by authors you've met? Have 
you met J.K. Rowling? James Patterson? Didn't think so.So how did the author get such exaggerated figures? By 
qualifying things that have nothing to do with the author's personality as personality selling books, things like book 
reviews.Now I hate self-help books that start by exaggerating a problem and telling you everything you've done so far 
is wrong. I hate them. But my reasons for giving this book one star doesn't end there. Here are some quotes from page 
16. "If you don't like the way you look--want to lose weight, need some dental work done, or feel out-of-touch with 
today's styles for someone your age--maybe now is the time to make some positive changes.... You don't want to be 
one of those nearly eighty percent of authors who fail in the marketplace, do you?"Fear and intimidation is no way to 
help someone, so why would you try to scare and intimidate your reader?If you like books that start by making you 
feel bad about yourself, this is a great choice. Otherwise, check out a book that shows you how to talk about your book 
in a way that doesn't feel like marketing to you or your audience, like How to Deliver a Ted Talk or Likeable Social 
Media.

The most powerful tool in your book promotion toolkit is your personality. The fact is that personality sells books. 
Readers want a relationship with authors of the books they read. If you arenrsquo;t a celebrity or a world-known 
author, it is up to you to create that relationship. Finally, herersquo;s a book that tells you how to develop a greater 
rapport with your readers, and thus SELL MORE BOOKS through more effective live presentations, well-attended 
book signings, successful book festival experiences, and more personalized social media techniques. Learn how to get 
speaking gigs at conferences and how to land and more expertly handle radio, TV, and Internet interviews.nbsp;This 
book will teach you how to:nbsp;nbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Find and create speaking 
opportunities at appropriate venuesnbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Handle yourself skillfully in 
front of an audiencenbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Eliminate your noodle 
kneesnbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Improve your speaking 
skillsnbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Improve and protect your speaking 
voicenbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Come up with speech topics for fiction and nonfiction 
booksnbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Organize workshops and present them on your 
ownnbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Get publicity for your 
presentationsnbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Land speaking gigs at 
conferencesnbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Form a bond with audience 
membersnbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Write a pitch letter and press 
releasenbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Create better handouts and use them more 
effectivelynbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Develop better communication 
skillsnbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Attract more people to your book 
signingsnbsp;middot;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp;nbsp; Sell more books at book festivalsnbsp;nbsp;If yoursquo;re 
ready to take your book promotion to the next level, this thorough guide is for you!
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