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before purchasing it in order to gage whether or not it would be worth my time, and all praised Sustainable Innovation
Strategy: Creating Vauein aWorld of Finite Resources.
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Examining the links between sustai nable devel opment, innovation strategy and the business model, this thought-
provoking and timely book uses insightful case studies from mature and developing markets to demonstrate how
sustainability needsto be at the core of every organization's strategy and innovation.
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