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BusinessNews Publishing : Summary: The Wizard of Ads: Review and Analysis of Williams' Book  before 
purchasing it in order to gage whether or not it would be worth my time, and all praised Summary: The Wizard of 
Ads: Review and Analysis of Williams' Book: 

0 of 0 people found the following review helpful. Awesome book!!! Very informative. Easy to understandBy T. 
ForestAwesome book!!! Very informative. Easy to understand. I loved these summarize books. They're really time a 
saver.... this one was0 of 0 people found the following review helpful. Five StarsBy Ladylots of great info...easy to 
read and administer.
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The must-read summary of Roy H. Williams' book: "The Wizard of Ads: Turning Words into Magic and Dreamers 
into Millionaires".This complete summary of the ideas from Roy H. Williams' book "The Wizard of Ads" shows that, 
while technology is changing and advancing dramatically, peoplersquo;s hearts and motivations arenrsquo;t changing 
at all. In fact, people today are still as predictable as they always have been, and are still subject to the laws of the 
universe that seem impervious to change. In his book, the author explains that it is therefore possible to predict what 
will be effective in the future by investigating what has worked in the past. The key lies in thinking, learning and 
planning around the laws of the advertising universe. This summary will teach you how to apply the laws to your 
specific situation and offer your product in the right way.Added-value of this summary:bull; Save timebull; 
Understand key conceptsbull; Expand your knowledgeTo learn more, read "The Wizard of Ads" and discover the key 
to effective advertising that captures the attention of customers.


