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BusinessNews Publishing : Summary: Getting Businessto Cometo You: Review and Analysis of Edwards,
Edwards and Douglas Book before purchasing it in order to gage whether or not it would be worth my time, and all
praised Summary: Getting Businessto Cometo Y ou: Review and Analysis of Edwards, Edwards and Douglas Book:

0 of 0 people found the following review helpful. DO NOT BUY THIS SUMMARY ... Itis...By Paul R. EdwardsDO
NOT BUY THISSUMMARY ... Itisanillegal, unauthorized book! PLEASE DO NOT BUY THISBOOK! THISIS


http://f3db.com/pub/links.php?id=B00DOYWZLG

AN ILLEGAL RIPOFF OF MY BOOK, My nameis Paul Edwards. My wife and | wrote this book and we possess the
digital rights. This company is using our names without our permission in addition to ripping off our book.

The must-read summary of Paul and Sarah Edwards and Laura C. Douglas' book: "Getting Business to Come to

Y ou:nbsp;Everything You Need to Do Y our Own Advertising Sales Promotions'. This complete summary of the ideas
from Paul and Sarah Edwards and Laura C. Douglas book "Getting Business To Come To You" shows that the only
truly essential element for a successful business is having enough people to buy your product or service week after
week. In other words, marketing is the life blood of any business. Marketing does not necessarily require you to be on
the road. The authors suggest that there are effective ways of maintaining a business profile, so that people come to do
business with you of their own accord. This requires an effective, high profile strategy that any business can develop
for themselves if they use the right techniques. Therersquo;s no single magic strategy that works for every business.
Marketing will always be an ongoing, experimental process that in the final analysis must stand or fall on itsown
merits. The key is not to rely on any one method exclusively, but to have a wide range of marketing activities
underway all the time.Added-value of this summary:nbsp;bull;nbsp; Save timenbsp;bull;nbsp; Understand the key
conceptsnbsp; bull;nbsp;Increase your business knowledgenbsp; To learn more, read " Getting Business To Come To
You" and discover how to grow your business.nbsp;



