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Marketing and Buzz  before purchasing it in order to gage whether or not it would be worth my time, and all praised 
Street Marketingtrade;: The Future of Guerrilla Marketing and Buzz: The Future of Guerrilla Marketing and Buzz: 

0 of 0 people found the following review helpful. Timely and well written. Get it now before you miss out.By Saint 
MaryTimely and well written. This book should be a must read for every growth hacker and Growth PM. 
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https://smile..com/dp/1440838380/ref=cm_cr_ryp_prd_ttl_sol_361 of 1 people found the following review helpful. 
Great read, awesome tips!By Maxwelle-Jane D.A surprisingly good read! Marcel has done a wondrous job explaining 
street marketing with such straightforward simplicity! His writing is concise and clear, but with plenty of engaging 
examples of the success of Street Marketing in action as well as great resources for further reading. This book is 
surprisingly comprehensive for a business book under 250 pages, illustrating some extremely accurate observations of 
the stagnation of above-the-line marketing, and is certainly the new book I would recommend to any marketer or 
marketing student seeking inspiration. One of the reasons I think this book hit the nail so firmly on the head is Marcel's 
dedication to retracing the history of Guerrilla Marketing, explaining what worked at the start, why it worked, and how 
it has developed into the advanced field it is today. I would recommend this book to all of my peers and recommend 
you pick up a copy today! It may just inspire you too!2 of 2 people found the following review helpful. I Highly 
recommend!By CustomerI was very impressed with the modern way of thinking displayed in this book. It's a very 
easy-to-read 'guide' that would prove useful to anyone who is interested in learning about street marketing or in 
possibly applying such practices to their own ventures. The book teaches how to effectively market products, services, 
or projects in unconventional ways without the need for extensive resources; ideal for start-ups, as well as larger 
companies which wish to differentiate themselves from their competition.I also liked this book because its unique in 
terms of content. It takes a different perspective on street/buzz marketing than just the usual word of mouth marketing 
or social media. Overall very good read, I definitely recommend!

This compelling book shows companies new methods of marketing communication that will break through the noise 
created by the competition and allow them to differentiate their offerings and their brands.bull; Thoroughly explains 
the compelling advantages of Street Marketingtrade;, including low cost, high impact, and a personal approach that 
creates an emotional responsebull; Explains the current crisis of conventional marketing in a brand society, identifies 
the need for non-conventional approaches for the emerging non-conventional market, and addresses the origins and 
definitions of non-conventional marketing approachesbull; Provides real-world examples of successful Street 
Marketing by major companies and organizations such as Heineken, Greenpeace, World Wildlife Fund (WWF), and 
Mini (automobiles)bull; Written by an accomplished marketing consultant and business owner who has put his Street 
Marketingtrade; concepts and practices into action for well-known organizations and companies as diverse as Intel, 
Lancocirc;me, Clarins, Microsoft, Sony, and the World Council of People at the United Nations

"Street Marketingtrade;: The Future of Guerrilla Marketing and Buzz shows how street and guerrilla marketing 
operations are carried on with different examples and illustrations. This book will make you think 'out of the box' and 
you will come up with some exceptional marketing ideas. These guerrilla and street marketing techniques helped us to 
grow as a globally recognized brand . . . as we were only a small brand name a year ago." (Gregory Galy, President 
and CEO of Fig Olive)"Street Marketingtrade;: The Future of Guerrilla Marketing and Buzz is the next generation 
communication tool in marketing a brand. I had the privilege to work with Marcel Saucet's team in a successful 
campaign for Undiz on a 'phygital' project. We as a company learned a lot from this innovation in marketing. This 
book shows different ways to promote a brand without spending more money or resources." (Seacute;bastien Bismuth, 
Directeur Geacute;neacute;ral, Undiz)"Do you want a buzz/viral advertising campaign that is low cost but efficient and 
effective? Then read Street Marketingtrade;: The Future of Guerrilla Marketing and Buzz. This book shows you 
detailed analyses of various nontraditional marketing techniques that can be used to get your brand exposed to the 
market even if your budget is $1.00." (Taryn Rose, CEO, Dresr.com)About the AuthorMarcel Saucet, PhD, is research 
associate and visiting professor at the University of San Diego. He also cowrites case studies for the Harvard Business 
School. 


