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From SAGE Publications, Inc : International Advertising: Realities and Myths  before purchasing it in order to 
gage whether or not it would be worth my time, and all praised International Advertising: Realities and Myths: 

2 of 3 people found the following review helpful. How global is advertising?By Matthias HeimbergA very interesting 
book, written by many authors that have lots of experience in different fields/countries. It all comes down to the 
questions "how global or local shall we advertise?", "what are the success factors for global advertising?" and "how 
global are our consumers?". There is no black and white, but the book gives tons of examples, hints and suggestions 
about the different levels of grey, how they can lead to success or failure. Overall I can recommend the book, although 
it will not give you the simple answer you are looking for, simply because there is no simple answer.

http://f3db.com/pub/links.php?id=B00YFR5MUC


In this comprehensive handbook of theory and practice of international advertising, the subjects are not treated in 
isolation, but rather linked to overall trends in business globalization.The contributors, representing academics and 
professionals from ten different countries, examine all aspects of international advertisng, from broad concepts and 
issues, developments in specific countries, and cutting-edge techniques developed outside of the United States. The 
result is a single `knowledge-bank' of theory and practice for advertising students and professionals.


