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Derek Taylor : Hospitality Sales and Promotion (Professional Hospitality Guides)  before purchasing it in order to 
gage whether or not it would be worth my time, and all praised Hospitality Sales and Promotion (Professional 
Hospitality Guides): 

0 of 0 people found the following review helpful. Not more actualBy SatieThis book is too old, in 2015 its not more up 
to date. Now Hospitality works around the booking portals and the web. I spent money and time on this book...sorry 
for the bad review but, its the holy truth...3 of 4 people found the following review helpful. Hospitality Sales and 

http://f3db.com/pub/links.php?id=B0081YW4NS


Promotion : Strategies for Success (PrBy A CustomerThis book is a practical one and what is good about this book is 
that the book contains a lot of concret methods of sales and marketing in hospitality products. A would-be hospitality 
sales manager and a student in this field should have this hands-on book with him all the time. When your boss runs 
out of marketing ideas, you can give one or two fresh ideas out of this book.0 of 1 people found the following review 
helpful. Good ReadBy CleoI read this book in one day. It has useful tips and insight on making the sale and marketing 
ideas. I recommend for use with full service and limited service hotels. Just as the other critic mentioned, it should be 
used as a reference tool. I actually had my Director of Sales read the promotions/packages chapter.

'Hospitality Sales and Promotion' is the essential guide for every manager in the hospitality industry wanting to 
achieve maximum profits from their sales promotions. Practical and down-to-earth, this guide discovers:* who is your 
customer? market segments and groups* how can you reach them effectively? the secrets of successful public 
relations* new and traditional technologies; from direct mail to using the Internet to maximum advantage.Derek 
Taylor has a wealth of experience in the hospitality industry and has worked with and advised numerous international 
corporate hospitality companies. Concrete and relevant case studies and examples from his experience are used to 
illustrate throughout the guide, from companies such as: Whitbread, Hilton International, Pizza Express and Stakis.

'Not every hotel will be able to hire Taylor in person, but this book is a good way of tapping into that knowledge at 
one remove. It's packed with practical, usable information and advice based firmly on more than 50 years' experience 
of sales in the hotel industry. From writing the marketing plan to selling face-to-face or on the phone, Taylor sets out 
the principles in a way that will be useful for students and for established operators. But as always, he illustrates the 
principles with a rich mixture of practical everyday examples. ...is an entertaining read, which general managers and 
sales specialists alike will be able to apply in their daily work. If you need a sales consultant in your briefcase, this 
could be the book for you.' - Hospitality, February 2002.From the PublisherPractical and down-to-earth, this guide 
discovers:* who is your customer? market segments and groups* how can you reach them effectively? the secrets of 
successful public relations* new and traditional technologies; from direct mail to using the Internet to maximum 
advantage.Derek Taylor has a wealth of experience in the hospitality industry and has worked with and advised 
numerous international corporate hospitality companies. Concrete and relevant case studies and examples from his 
experience are used to illustrate throughout the guide, from companies such as: Whitbread, Hilton International, Pizza 
Express and Stakis.About the AuthorHotel marketing consultant and Past President of HCIMA 


