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2 of 2 people found the following review helpful. Good Marketing CollectionBy ROBERT GANNONL ots of
worthwhile articles. HBR does a good job with its collections. The only knock would be that some of these articles are
available on the Internet free of charge.O of O people found the following review helpful. Seminal Read for any
MarketerBy Sunrise SallyHonestly thisis a seminal read for anyone involved in marketing. One Article, originally
published in the 60's, was far ahead of itstime and still extremely relevant.1 of 1 people found the following review
helpful. Great BuyBY V SFantastic readEasy to readVery relevant topicswWe'll structured and progressivel like
HBREXxcellent for getting a grip on the consumer experience and understand a bit more about the Marketing cycle

Stop pushing productsmdash;and start cultivating relationships with the right customers.If you read nothing else on
marketing that delivers competitive advantage, read these 10 articles. Wersquo;ve combed through hundreds of articles
in the Harvard Business Review archive and selected the most important ones to help you reinvent your marketing by
putting itmdash;and your customersmdash;at the center of your business.L eading experts such as Ted Levitt and
Clayton Christensen provide the insights and advice you need to:Figure out what business yoursquo;re really inCreate
products that perform the jobs people need to get doneGet a birdrsquo;s-eye view of your brandrsquo;s strengths and
weaknessesT ap a market thatrsquo;s larger than China and India combinedDeliver superior value to your B2B
customerskEnd the war between sales and marketing



