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Jay Levinson : Guerrilla Marketing in 30 Days Workbook  before purchasing it in order to gage whether or not it 
would be worth my time, and all praised Guerrilla Marketing in 30 Days Workbook: 

5 of 5 people found the following review helpful. Use with other Guerrilla Marketing productsBy CustomerThis 
workbook is a great way to work through and keep track of your marketing plan. I recommend using it along with the 
Guerrilla Marketing in 30 days book. I also read the original Guerrilla Marketing book which elaborates more on types 
of marketing and ways to market. It is a good buy on its own, but acts predominately as an outline. Novices may 
require further reading, as I did.0 of 0 people found the following review helpful. A great value for the moneyBy 
Melissa FloydThis workbook is much thicker than I imagined it would be! A great value for the money, definitely not 
one of those "inky dinky" pamphlets called a book. It is very nice laid out! I love it!1 of 1 people found the following 
review helpful. You can't go wrong with any Jay Conrad Levinson bookBy Dave BarnesAll of his books are 
helpful.All are quick reads.All will give you a bunch of specific ideas you can implement to improve your 
business.Buy them used and save money. You really don't care about appearance.Buy more than one.
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Internationally renowned marketing expert Jay Conrad Levinson and co-author Al Lautenslager offer a hands-on 
workbook in the famed Guerrilla Marketing series. Designed for use either as a stand-alone tool or as a supplement to 
Guerilla Marketing in 30 Days, this interactive workbook provides practical exercises that deliver a customized, action-
oriented marketing plan. Easy to use, the workbook is completely page driven. Specific components of a marketing 
plan are produced upon completion of each exercise.

About the AuthorMcGraw-Hill authors represent the leading experts in their fields and are dedicated to improving the 
lives, careers, and interests of readers worldwide 


