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1 of 1 people found the following review helpful. A writer's perspectiveBy Jen ChristophersonI bought this book 
because it looked like it had a few ideas I could use in marketing my books. It does. I was not disappointed. It's focus 
is not selling books and it will take me a little while to tweak some of them to make them useful for such, but what a 
great resource for marketing ideas. Especially for those who have less than a shoe string budget for marketing.I would 
recommend this book to anyone who has something to sell and a budget of 0% for marketing. It's not fair that it is 
available to those who have money to market!The writer is down to earth and easy to understand.0 of 0 people found 
the following review helpful. Buy the condensed VersionBy The Modernist Mediumits been a LONG while since I 
had a Guerilla marketing book so but both Guerrilla marketing and this one.Save yourself some cash-just get this one. 
They are basically teh SAME book, except this one leaves out the anecdotes and just gives you the facts. If you have 
both and you can compare them and they are word for word the same....Crazy...but I guess thats one way to make 
money = rehash and remarket..........0 of 0 people found the following review helpful. Awesome!By shalone casonIt is 
exactly what the title says and more. Great for small business owners.

The guru of the Guerrilla Marketing series, with over a million copies in print, teaches entrepreneurs how to market 
aggressively without spending one cent.Levinson, the authority on big-business marketing on a small-business budget, 
takes this concept one step further by offering scores of marketing ideas that are completely free. He proves that 
aggressive marketing doesn't have to be expensive if you use creative and unconventional means.* Hold a giveaway 
contest. You'll attract customers and acquire names for your mailing list.* Give free talks, consultations, and 
demonstrations. You'll establish yourself as an expert and publicize your business at the same time.* Post on websites, 
bulletin boards, and other online communities. They offer countless opportunities for spreading your business 
message.* Feed your clients. Sending cookies or offering free refreshments in your store can set you apart from the 
competition.Levinson offers dozens of other tips -- some straightforward, many surprising -- in a unique, indispensable 
guide that proves you don't have to pay top dollar to improve your bottom line.

About the AuthorJay Conrad Levinson is the author of more than a dozen books in the Guerrilla Marketing series. A 
former vice president and creative director at J. Walter Thompson Advertising and Leo Burnett Advertising, he is the 
chairman of Guerrilla Marketing International, a consulting firm serving large and small businesses worldwide. 


