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Jay Levinson, Jeannie Levinson : Guerrilla Marketing Field Guide: 30 Powerful Battle Maneuvers for Non-
Stop Momentum and Results  before purchasing it in order to gage whether or not it would be worth my time, and all 
praised Guerrilla Marketing Field Guide: 30 Powerful Battle Maneuvers for Non-Stop Momentum and Results: 

0 of 0 people found the following review helpful. Five StarsBy CustomerThey just keep getting better and better0 of 1 
people found the following review helpful. You need to have this bookBy Chivas MillerThis book is amazing it will 
definitely get you started on the right track to success to any great business.0 of 4 people found the following review 
helpful. WARNING, WARNING, WARNING! The book you get will not be the book you ordered!By EdnaI pre-
ordered this book (in Kindle format) because I'm a fan of Jay Conrad Levinson. I received the book yesterday. Guess 

http://f3db.com/pub/links.php?id=B00B3M480W


what -- I didn't get the Guerilla Marketing Field Guide. I got the Ultimate Guide to Twitter for Business, which I'm 
sure is a lovely book but it's not what I ordered.I contacted customer support and after waiting around for 40 minutes 
was told there was nothing more they could do for me than give me a refund.Click on the "Click to Look Inside" icon 
over the cover of this book. If the Twitter book still shows up, save yourself a headache and don't order it. I wish that 
had been available when I pre-ordered.Today's lesson: never pre-order a Kindle book.

Build marketing momentum, outsmart your competitors, and win the long-term war for mindshare and sales in 30 
maneuversmdash;all inside, battle-tested, and ready to employ.The Father of Guerrilla Marketing, Jay Conrad 
Levinson, and Jeannie Levinson, President of Guerrilla Marketing International, deliver a no-nonsense, take-no-
prisoners plan to producing immediate marketing results without consuming your cash or wasting your time. From 
delivering a powerhouse elevator pitch to mastering media, each maneuver is a marketing mission accomplished.

From the Inside FlapLAUNCH AN ALL-OUT MARKETING ATTACKBuild marketing momentum, outsmart your 
competitors, and win the long-term war for mindshare and sales in 30 maneuversmdash;all inside, battle-tested, and 
ready to employ.The Father of Guerrilla Marketing, Jay Conrad Levinson, and Jeannie Levinson, President of 
Guerrilla Marketing International, deliver a no-nonsense, take-no-prisoners plan to producing immediate marketing 
results without consuming your cash or wasting your time. From delivering a powerhouse elevator pitch to mastering 
media, each maneuver is a marketing mission accomplished.BONUS MATERIAL INCLUDED!200 + Guerrilla 
Marketing and Social Media Weapons8 elements to emphasize on your website and 20 questions to ask12 Most 
common internet marketing mistakes to avoidTragic and magic copy writing tips 


