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Jay Conrad Levinson : Guerrilla Marketing, 4th edition: Easy and | nexpensive Strategiesfor Making Big
Profitsfrom Your SmallBusiness before purchasing it in order to gage whether or not it would be worth my time,
and all praised Guerrilla Marketing, 4th edition: Easy and Inexpensive Strategies for Making Big Profits from Y our
SmallBusiness:

1 of 1 people found the following review helpful. Great ResourceBy Serpico36Great marketing book for the beginner,


http://f3db.com/pub/links.php?id=B003WUYP2Y

I would highly recommend reading this, if you need an understanding of marketing for you small business or start up.1
of 1 people found the following review helpful. Good bookByYy CraigFull of ideas and gets you to look at your career
and business life from a truly successful way, which most don't see the obvious ways to grow a business. Most, whom
make it, usually "stubble" their way into success averaging thousands and thousands of dollars of loss.Buy the
bookmdash;read itmdash;apply itmdash;repeat applying it for yearsmdash;save thousands! Sounds like a good business
plan to me.0 of 0 people found the following review helpful. Bought this book long ago, and still haven't used ...By
Richs Wooden DreamsBought this book long ago, and still haven't used any of theideas. Thereisaot of ideasin this
book, If your looking for something "out of the box thinking" you might want to get this book.

When Guerrilla Marketing was first published in 1983, Jay Levinson revolutionized marketing strategies for the small-
business owner with his take-no-prisoners approach to finding clients. Based on hundreds of solid ideas that really
work, Levinsonrsquo;s philosophy has given birth to anew way of learning about market share and how to gainiit. In
this completely updated and expanded fourth edition, Levinson offers a new arsenal of weaponry for small-business
successincluding* strategies for marketing on the Internet (explaining when and precisely how to useit)* tipsfor
using new technology, such as podcasting and automated marketing * programs for targeting prospects and cultivating
repeat and referral business* management lessonsin the age of telecommuting and freelance employeesGuerrilla
Marketing is the entrepreneurrsquo;s marketing bible -- and the book every small-business owner should have on his
or her shelf.

About the AuthorJay Conrad Levinson is the author of more than a dozen books in the Guerrilla Marketing series. A
former vice president and creative director at J. Walter Thompson Advertising and Leo Burnett Advertising, heisthe
chairman of GuerrillaMarketing International, a consulting firm serving large and small businesses worldwide.



