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Jay Conrad Levinson : Guerrilla Facebook Marketing: 25 Target Specific Weaponsto Boost your Social M edia
Marketing before purchasing it in order to gage whether or not it would be worth my time, and al praised Guerrilla
Facebook Marketing: 25 Target Specific Weapons to Boost your Social Media Marketing:

0 of 0 people found the following review helpful. A Very Useful GuideBy A.E. Bruce, CustomerGuerrilla Marketing,


http://f3db.com/pub/links.php?id=B009TCSLL0

4th edition: Easy and Inexpensive Strategies for Making Big Profits from Y our SmallBusiness (a much earlier edition)
was the first book | read on marketing when | went into business for myself. It was my Marketing 101. Reading
Guerrilla Facebook Marketing was like a refresher course with anew angle. | would recommend this book to anyone
whose been thrown into the Facebook deep end. Others, like myself, who have been swimming in the FB waters for a
while, can skim the introductory bits and still learn enough to make the purchase worthwhile. If you're new to
marketing, this could become your 101.

Facebook. The leading social mediatool of our time. GuerrillaMarketing. Closing the communication gap in effective
and innovative ways. Many businesses are desirous of running a successful Facebook marketing campaign. And why
not -- thereis a natural partnership between Facebook and Guerrilla Marketing everybody wants to ride on. Despite
the enormous potential between Facebook and Guerrilla marketing, not many Facebook marketing campaigns have
been successful, or have met marketing goals. Idquo;Guerrilla Facebook Marketingrdquo; offers entrepreneurs,
business owners and marketers step-by-step Facebook-specific technigues on how to launch and sustain Facebook
campaigns the guerrillaway: (a) low-cost, (b) clear and (c) concise. The techniques are easy to adopt and are flexible:
they can be applied to increase the effectiveness of any Facebook marketing campaign for any business.

About the AuthorJay Conrad Levinson, father of Guerrilla Marketing, is the author of Guerrilla Marketing, a popular
marketing book published in 1984 that remains the best-selling marketing book with more than 21 million copies sold
world-wide. The Guerrilla Marketing book seriestoday consists of 58 books available in 62 languages. Jay coined the
term, Idquo; Guerrilla Marketingrdquo; while he taught marketing at the extension division of the University of
Cdiforniain Berkeley, ateaching position he did for adecade. Today, Guerrilla Marketing principles frequently
appear as recommended readings for many MBA marketing programs. Jay has contributed a number of articles on
Guerrilla Marketing to business magazines such as the Entrepreneur and Inc., aswell as for online columns as such
America Online, Fortune Small Business, Hewlett-Packard, Microsoft and Netscape. Some notable marketing
campaigns Jay collaborated on include the Jolly Green Giant and Unitedrsquo;s Friendlyrsquo;s Skies. Asthe
Chairman of Guerrilla Marketing International, the marketing partner of Adobe and Apple, Jay isfrequently invited to
speak about Guerrilla Marketing at universities, professional organizations and corporations around the world. He has
also sat on the Board of Leo Burnett Advertising, the Small Business Board of 3Com and Microsoft Small Business
Council .Kelvin Lim is an expert in human dynamics and motivation -- he has been coaching, consulting, training and
marketing since 1995. He isthe first Guerrilla Marketing Certified Master Trainer in Singapore to be trained by Jay
Conrad Levinson. He is also the principle consultant and CEO of Guerrilla Marketing Consulting, an organization that
teaches organi zations and businesses how to effectively apply Guerrilla Marketing principles. As a master certified
coach, Kelvinrsguo;s coaching work has impacted the lives of more than 20,000 people. In addition, Kelvin isthe
founder of Executive Coach International, a leading coaching organization whose campaigns have been featured in
Asiarsquo;s media ndash; for instance, the publication of Idquo;Pick Me Uprdquo; - a collection of stories that was
written and compiled into a book within 24 hours. Kelvin sits on the Board of Directors of New Y ork Cityrsquo;s
political and social arts organization, The Culture Project, aswell as participates in humanitarian activities at the
United Nations.



