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0 of 0 people found the following review helpful. EXTRAORDINARY book for any leader interested in the future of 
the worldBy Gary E. HooverWhen i received the book, my first thought was that it was one of the most important 
books i bought this year.(Out of many, many books!)But i said, its expensive and thin, no one will believe me.So i 
waited a week and re-opened it.Demographics and consumer dynamics underlie all economics and business.Peter 
Drucker talked continuously about this.But before this book there was little or nothing that really captures and 
summarizes both the theories and equations as well as actual data for the US and selected other countries around the 
globe.The book is a compendium of data on current trends.As well as the best introduction to the key concepts i have 
seen.If Harry Dent is the Malcolm Gladwell of Demographics, this is the the encyclopedia!Amazing how they touched 
almost everything important, from spending by category (food, clothing, shelter,...) to age and gender effects, in a 213 
page book!I spend a great deal of my time trying to understand the world and what the future might look like. This 
book is as important in that regard as the next five books i can think of.0 of 1 people found the following review 
helpful. Everybody in marketing should have this book.By clivethecatWhy should you look at one country instead of 
anbother as the next best market for your products? Read this book and find out why you should track the 
demographics, past and present, as well as look at the future. Very readable and very enlightening.

This is the book that market strategists have been waiting for to position themselves in global markets and take 
advantage of the opportunities that demographic bonuses and deficits offer to them and their products. It is also a book 
for teachers and students of consumer behaviour to grasp the importance of the life cycle as a framework that shapes 
the demand for goods and services determined by changes in social, economic and physical functioning. It gives 
insights into gendered consumer behaviour and cohort effects. It presents a range of views on consumer behaviour and 
how demographic perspectives enhance these perspectives. The book offers conceptual and analytical tools that can be 
used in the assessment of population characteristics as determinants of market size, composition and potential for a 
variety of products. It offers organising frameworks as well as empirical evidence of consumer behaviour in clusters of 
markets, with different rates of population growth and age distribution that affect consumersrsquo; priorities and 
demand for basic and progressive commodities. The book shows commonalities as well as differences in consumer 
behaviour arising from different cultures and social customs. It uses analytical tools that are explained and accessible 
to readers with a range of competences. It is a book that can give a better understanding of consumer behaviour and 
market opportunities to the practitioner. It can also be used for the instruction of students in demography, consumer 
behaviour and marketing.nbsp; 

From the reviews:ldquo;A must read for those trying to analyse the people of various places and their changing needs. 
The narrative of the book is lucid for the students and researchers to understand. hellip; The book illustrates the linking 
of the market segmentation variables with the demographic profiles. The uniqueness of this book is its explanation of 
marketing theories with the help of data from the various global markets. hellip; a reference book for the social 
anthropologists, the marketing experts and the consumer behavior theorists.rdquo; (Sarmistha Sarma, DCAS Journal 
of Management and IT Applications, June-July, 2013)From the Back CoverThis is the book that market strategists 
have been waiting for to position themselves in global markets and take advantage of the opportunities that 
demographic bonuses and deficits offer to them and their products. It is also a book for teachers and students of 
consumer behaviour to grasp the importance of the life cycle as a framework that shapes the demand for goods and 
services determined by changes in social, economic and physical functioning. It gives insights into gendered consumer 
behaviour and cohort effects. It presents a range of views on consumer behaviour and how demographic perspectives 
enhance these perspectives. The book offers conceptual and analytical tools that can be used in the assessment of 
population characteristics as determinants of market size, composition and potential for a variety of products. It offers 
organising frameworks as well as empirical evidence of consumer behaviour in clusters of markets, with different rates 
of population growth and age distribution that affect consumersrsquo; priorities and demand for basic and progressive 
commodities. The book shows commonalities as well as differences in consumer behaviour arising from different 
cultures and social customs. It uses analytical tools that are explained and accessible to readers with a range of 
competences. It is a book that can give a better understanding of consumer behaviour and market opportunities to the 
practitioner. It can also be used for the instruction of students in demography, consumer behaviour and 
marketing.nbsp; 


