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M. Iqgani : Consumer Culture and the Media: Magazinesin the Public Eye before purchasing it in order to gage
whether or not it would be worth my time, and al praised Consumer Culture and the Media: Magazines in the Public
Eye:

How did consumer culture become synonymous with westernised societies? |lgani arguesthat it istheway itis
promoted by mediatexts. She provides a detailed analysis of publicly displayed consumer magazine covers and


http://f3db.com/pub/links.php?id=B0094GP3K8

engages with big questions about the public, power and identity in mediated consumer culture.

"This book represents a milestone in the study of magazines. By developing an understanding of the public spaces of
consumer culture, Mehita lgani shifts the lens through which we think about magazines, showing the key role they
play in 'selling' consumerism. A brilliant and original book, it is beautifully written and replete with vivid examples. It
will be essential reading for students and scholars of media and communication studies, sociology, cultural geography
and gender studies aswell as anyone interested in the relationship between media, communication technol ogies and
consumer culture.' - Rosalind Gill, King's College, London, UK 'Mehita lgani's Consumer Culture and the Mediais a
fresh, fascinating and el oquently-crafted account of the enchanting power of magazines in the most unglamorous of
places, the newsstand. It isahighly original contribution to the study of contemporary visuality that greatly enhances
our understanding of concumer culture.’ - Lilie Chouliaraki, London School of Economics and Political Sciences,
UKADbout the AuthorMEHITA 1QANI isasenior lecturer in Media Studies at the University of the Witwatersrand,
Johannesburg, South Africa. She holds a PhD in Media and Communications from the London School of Economics
and Political Science, UK.



