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Thomas A. Durkin, Gregory Elliehausen, Michael E. Staten, Todd J. Zywicki : Consumer Credit and the
American Economy (Financial Management Association Survey and Synthesis) before purchasing it in order to
gage whether or not it would be worth my time, and al praised Consumer Credit and the American Economy
(Financial Management Association Survey and Synthesis):


http://f3db.com/pub/links.php?id=B00N2WMBFA

1 of 1 people found the following review helpful. Unique and comprehensive overview of academic research on the
economics ...By Anne W WarrenUnique and comprehensive overview of academic research on the economics of
lending in the United States. As afinance professional, | found it to be helpful context in understanding how my
business impacts society. If you are wondering what is the utility of aloan, even ahigh interest one, this offers
insightful research.

Consumer Credit and the American Economy examines the economics, behavioral science, sociology, history,
institutions, law, and regulation of consumer credit in the United States. After discussing the origins and various kinds
of consumer credit available in today's marketplace, this book reviews at some length the long run growth of consumer
credit to explore the widely held belief that somehow consumer credit has risen "too fast for too long." It then turns to
demand and supply with chapters discussing neoclassical theories of demand, new behavioral economics, and
evidence on production costs and why consumer credit might seem expensive compared to some other kinds of credit
like government finance. This discussion includes review of the economics of risk management and funding sources,
aswell discussion of the economic theory of why some people might be limited in their credit search, the phenomenon
of credit rationing. This examination includes review of issues of risk management through mathematical methods of
borrower screening known as credit scoring and financial market sources of funding for offerings of consumer

credit. The book then discusses technological change in credit granting. It examines how modern automated
information systems called credit reporting agencies, or more popularly "credit bureaus," reduce the costs of
information acquisition and permit greater credit availability at less cost. This discussion is followed by examination
of the logical offspring of technology, the ubiquitous credit card that permits consumers access to both payments and
credit services worldwide virtually instantly.After a chapter on institutions that have arisen to supply credit to
individuals for whom mainstream credit is often unavailable, including "payday loans" and other small dollar sources
of loans, discussion turnsto legal structure and the regulation of consumer credit. There are separate chapters on the
theories behind the two main thrusts of federal regulation to this point, fairness for all and financial disclosure.
Following these chapters, there is another on state regulation that has long focused on marketplace access and
pricing.Before afinal concluding chapter, another chapter focuses on two noncredit marketplace products that are
closely related to credit. The first of them, debt protection including credit insurance and other forms of credit
protection, is economically a complement. The second product, consumer leasing, is asubstitute for credit use in many
situations, especially involving acquisition of automobiles. This chapter isfollowed by afull review of consumer
bankruptcy, what happens in the worst of cases when consumers find themselves unable to repay their loans.Because
of the importance of consumer credit in consumers financial affairs, the intended audience includes anyone interested
in these issues, not only specialists who spend much of their time focused on them. For this reason, the authors have
carefully avoided academic jargon and the mathematics that is the modern language of economics. It also examines the
psychological, sociological, historical, and especially legal traditions that go into fully understanding what has led to
the demand for consumer credit and to what the markets and institutions that provide these products have become
today.

"Thisisabook for both professional economists who do and do not specialize in thisfield and for informed laypersons
who want to understand better this important facet of the economy. For the first time a single work brings together the
history, economics, sociology, law, and regulation of consumer credit markets and institutions. It will become the
standard source and reference for questions of public policy in thisimportant area." -Timothy J. Muris, George Mason
University and Former Chairman, Federal Trade Commission”If you think the development, history, and behavioral
aspects of consumer credit are not exciting, read this comprehensive treatise of the topic as an emergent order of
behavioral and parallel institutional rules, with no commanding identifiable leader. Particularly informative and
original istheir examination of the cognitive biases, experimental, and behavioral literature." -Vernon L. Smith,
Chapman University and Nobel Laureate in Economics'The Financial Management Association's Survey and
Synthesis Series provides volumes to examine the most important areas of financial systems. This book far exceeds
this goal for the consumer credit sector. Written by highly regarded experts, it is the most comprehensive work
available for consumer credit, and it is comprehensible. The book is valuable for those who want to understand the
institutional importance, role, regulation, and growth of consumer credit as well as for theorists and scholars who
devel op sophisticated neoclassical and behavioral demand and supply models.” -David A. Walker, Georgetown
University and Former President and Board Chair, Financial Management Association International"Much of the
political debate in the United States revolves around the question of whether the government should allow individuals
to make their own choices or should protect them against the wrong decisions by limiting the available choices.
Nowhere is this issue more trenchant than in what is known as consumer protection, and nowhere isthere likely to be a
better and more comprehensive analysis of consumer finance, its rolein a consumer economy, and the issues
surrounding the government's role than this book provides." -Peter J. Wallison, American Enterprise Institute and
Former General Counsel, US Treasury DepartmentAbout the AuthorThomas A. Durkin has specialized in the



economics and regulation of consumer financia services, in the federal government as Senior Economist at the
Federal Reserve Board, in the academic area as Associate Professor of Finance at the Pennsylvania State University,
and in the private sector as Chief Economist of the American Financia Services Association.Gregory Elliehausen has
also specialized in the economics and regulation of consumer financial services, as Economist and Senior Economist
at the Board of Governors of the Federal Reserve System and in the academic sector as Senior Research Scholar at
Georgetown University and Associate Professor at George Washington University.Michael E. Staten has also
specialized in the economics and regulation of consumer financial servicesin the academic sector at the University of
Arizona, George Washington University, Georgetown University, Purdue University, and the University of Delaware.
Todd J. Zywicki has specialized in the economics, law, public choice, and regulation of consumer financial servicesin
the academic sector as Professor of Law at George Mason, Visiting Professor at Vanderbilt, Georgetown, and Boston
College Schools of Law, and in the federal government as Director of the Office of Policy Planning, Federal Trade
Commission.



