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Jim Blythe : Consumer Behaviour: SAGE Publications before purchasing it in order to gage whether or not it
would be worth my time, and all praised Consumer Behaviour: SAGE Publications:

Electronic Inspection Copy available for instructors heréWhy do you choose the things you buy ndash; such as this
textbook, a smartphone or an item of clothing? How often, where, and instead of what? What do you consider a boring
necessity or afun luxury? What do you do with products once yoursquo;ve purchased them? When do you decide to
chuck them and why?

'‘Blythe writes as he speaks - a no-nonsense approach to engaging students and conveying key information on


http://f3db.com/pub/links.php?id=B00GXCVQZ2

consumer behaviour. An excellent text, in true Jim Blythe style!" Zubin Sethna, Principal Lecturer in Marketing
University of Bedfordshire Business School, UK prime;Blythe writes as he speaks - a no-nonsense approach to
engaging students and conveying key information on consumer behaviour. An excellent text, in true Jim Blythe

stylel prime; Zubin Sethna, Principal Lecturer in Marketing University of Bedfordshire Business School, UKAbout the
Authordim Blythe is Visiting Professor of Marketing at University of Plymouth, UK. Jim Blythe has been a Merchant
Navy officer, aladies hairdresser, a business consultant, arock musician, atruck driver, acompany director and an
award-winning playwright all before becoming an academic ndash; he always planned on having a varied life and
likes learning new skills. Currently heistrying to learn to grow vegetables (with limited success...), but he has a
pilotrsgquo;s licence and has learned to play drumsin a samba band, so the beat goes on.nbsp;Jim has written 18 books,
over 50 journal articles, and has contributed chapters to 8 other books. He has taught overseas, written open-learning
packs for international training organisations and has been a Senior Examiner for the Chartered Institute of
Marketing.nbsp;His next venture is to study for a degree in modern languages ndash; having left school at 16 he thinks
itrsquo;s time to get the education he missed out on. He holds four real degrees (including one fake), and therefore
feels somewhat irritated that he is mainly known for winning the Cardiff heat of the TV show, Come Dine With Me.
Perhaps the latest editions of his textbooks will help redress the balance alittle...



