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Marieke de Mooij : Consumer Behavior and Culture: Consequencesfor Global Marketing and Advertising
before purchasing it in order to gage whether or not it would be worth my time, and all praised Consumer Behavior
and Culture: Consequences for Global Marketing and Advertising:

0 of 0 people found the following review helpful. Good bookBy CustomerUseful in understanding the consumer
mindset in different culture.O of O people found the following review helpful. Five StarsBy WilliamGreat book1 of 2
people found the following review helpful. Very InformativeBy RadsamoanBook is great! It's everything my teacher
said it would be. It has alot of fun facts and stats to go along with it. The chapters can be somewhat lengthy but are
typical for a psychology course

The Second Edition of this popular text brings up-to-date Marieke de Mooij's important analysis of the impact of
culture on consumer behavior worldwide. The author shows how it isincreasingly vital for marketing
studentsmdash;tomorrow's marketing professionalsmdash;to understand the limits of consistent brand identities and


http://f3db.com/pub/links.php?id=B008P5BLZK

universal advertising campaigns. Consumer behavior is not converging across countries, and thereforeit is of even
greater importance to understand, and be able to respond to, differencesin behavior. This edition offers a new chapter,
Chapter 7, on culture, communication, and media behavior that extends the prior edition’s discussion on
communication theories and advertising stylesto cover differences in media usage worldwide, particularly the use of

the Internet.



