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Drayton Bird : Commonsense Direct and Digital Marketing  before purchasing it in order to gage whether or not it 
would be worth my time, and all praised Commonsense Direct and Digital Marketing: 

3 of 3 people found the following review helpful. Timeless Wisdom From a MasterBy MarkIF you know about 
Drayton Bird, then you know he's a bit of a legend. If you don't know about him, well then what are you doing in 
marketing/advertising?But seriously, this book is a goldmine of marketing ideas and advice that are designed to get 
results.If results matter to you, then get this book.If you want fancy marketing and branding theory, then this is not for 
you.It's a big book packed with tips on what to do and how to do it.All delivered in Bird's irascible and highly amusing 
style.As the name implies, it's about direct marketing. In other words the hard nosed approach towards getting the sale 
and the profit.It should be required reading for all marketers and advertisers, but sadly it isn't.That makes it a secret 
weapon for those of us in the know.0 of 0 people found the following review helpful. 430 pages of marketing insights 
from a legend in direct marketingBy FelixThe money invested in this book has been one of my wisest choices. 
Drayton Bird is a first rate author when it comes to Direct Marketing. He's a sincere, funny and knowledgeable man 
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who's given us this excellent book to study a field in which he worked in for decades with some of the greatest ad men 
of our times.0 of 0 people found the following review helpful. Great bookBy Jansie BlomIt's overwhelming in its 
completeness. It's a challenge to those who think that people have changed due to the arrival of the Internet.Great book.

Drayton Bird's Commonsense Direct and Digital Marketing needs no introduction to marketers and direct marketers. It 
is not only seen as the authority on direct marketing execution, but is also widely appreciated for its engaging, no-
nonsense style.The latest edition takes the book into new territory - the field of digital marketing. It gives the marketer 
the tools, techniques and structure needed to produce effective and profitable marketing across the direct marketing 
spectrum -from simple letter to focused web-based campaigns.For anyone involved in direct marketing, from junior 
marketer to senior manager, this book provides not just the structure for success but also an energising insight into the 
techniques behind some of the world's most successful direct marketing campaigns.

'Everything the testimonials say, and a bargain at any price.' Robert Heller 'Read it and re-read it. It contains the 
knowledge of a lifetime.' David Ogilvy 'Remarkably personal, yet authoritative.' Ed McClean, DM News, New York 
'So clear and concise that selective quotations fail to do justice to the richness of its texture.' Campaign 'If you can 
spare the time to read only one direct-mail book - this is it. Beg, borrow or steal it.' Graeme McCorkell, Founder , 
MSW Rapp Collins 'If you read no other book on direct marketing you should find the time to read this one.' Direct 
Marketing International 'For sheer readability, it's still hard to beat Commonsense Direct Marketing.' Direct Response 
'Probably the best book written on direct marketing in the UK and certainly the easiest to read.' Direct Marketing 
StrategiesAbout the AuthorDrayton Bird has over 40 years' experience as a copywriter and creative director. He was 
VP and Creative Director at Ogilvy and Mather and today runs his own marketing partnership. 


