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Simon Hammond : CEO of Earth: A Ground-Breaking Guideto Building the Ultimate Brand before purchasing
it in order to gage whether or not it would be worth my time, and all praised CEO of Earth: A Ground-Breaking Guide
to Building the Ultimate Brand:

How, given the chance, would you market planet Earth as the ultimate tourist destination? Fysh Reynolds, 25-year-old


http://f3db.com/pub/links.php?id=B00734U0WY

MBA grad and internet superstar, must answer this question when his part-time job playing Ronald McDonald at kids
birthday parties thrusts him into an unexpected position of power. When aliens land on Earth, they mistake the golden
arches to be our most prolific centre of authority and assume Fysh mdash; dressed as Ronald mdash; to be leader of
the free world. The aliens' mission: to establish Earth as a premium travel destination for intergalactic tourists. Fysh, a
gen 'Y marketing prodigy, is charged with creating the most powerful brand in the universe: Brand Earth. This fun,
quirky and irreverent business fable unravels the mystery of why some brands have the power to inspire deep and
primal emations in consumers that make products legendary and their developersfilthy rich. CEO of Earthisa
blueprint for marketers who want to engage the philosophies that have propelled the world's most celebrated brands to
greatness.

From the Back CoverHow, given the chance, would Y OU market planet EARTH as the ultimate tourist destination?
Fysh Reynolds, 24-year-old MBA grad and internet superstar, must answer this question when his part-time job
playing Ronald McDonald at kids' birthday parties thrusts him into an unexpected position of power. When aliens land
on Earth, they mistake the golden arches to be our most prolific centre of authority and assume Fysh-dressed as
Ronald-to be leader of the free world. The aliens' mission: to establish Earth as a premium travel destination for
intergal actic tourists. Fysh, agen Y marketing prodigy, is charged with creating the most powerful brand in the
universe: Brand Earth. This fun, quirky and irreverent business fable unravels the mystery of why some brands have
the power to inspire deep and primal emotionsin consumers that make products legendary and their developersfilthy
rich. CEO of Earth isablueprint for marketers who want to engage the philosophies that have propelled the world's
most celebrated brands to greatness.About the AuthorSimon Hammond is one of Australia's leading branding gurus.
Over the past two decades he was worked consistently towards creating business change through radical new
marketing and branding methodologies for some of the country's best-known brands.



