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Dave Walters : Behavioral Marketing: Delivering Personalized Experiences At Scale  before purchasing it in 
order to gage whether or not it would be worth my time, and all praised Behavioral Marketing: Delivering 
Personalized Experiences At Scale: 

0 of 0 people found the following review helpful. Comprehensive Book on Digital Customer XP. Know Your 
Customer -- Really, Really Well.By Anand ThakerAs someone who has been working in the MarTech space for over 
15 years, I feel Dave Walters provides a very comprehensive look on leveraging online engagements and meaningful 
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moments to deliver better digital customer experiences. Consumers spending more than 80-90% of research online 
before making a purchase decision. Coupled that with the increasingly higher expectations of customer services, 
means developing sustainable scalable digital relationships over time is critical part of any marketing strategy.0 of 1 
people found the following review helpful. AwesomeBy CustomerGreat book!0 of 0 people found the following 
review helpful. A Must Read for Any Serious MarketerBy Philip CharlandAn incredibly insightful book for any 
business leader looking to deeply understand and implement personalized marketing strategies tactics in order to grow 
revenues. Dave's book strikes the perfect balance of outlining key principles of behavioral marketing, while providing 
real-world tactics and practical ideas that can be quickly implemented to advance your company's engagement with 
prospects and customers. Definitely a must read for any marketer looking to differentiate their brand and execute more 
effectively, regardless of industry.

Grow revenue by leveraging behavioral marketing during your next campaign Behavioral Marketing guides you in 
using relatively new marketing tactics to grow revenue and create process efficiencies. An incredibly valuable text, 
this book defines the key principles of behavioral marketingmdash;including customer journey mapping, channel-level 
planning, data capture and hygiene, campaign creation, delivery best practices, and 
measurement/optimizationmdash;and shows you how to fix highly inefficient processes while implementing your next 
marketing initiative. Within the pages of this resource are the secrets to improving processes and becoming more 
'revenue predictable'mdash;things that benefit businesses in virtually any industry. Additionally, this book provides 
you with case studies that spotlight the successes and challenges experienced by other marketing pros, and offer up 
key lessons to assist you in sharing their triumphs and avoiding their pitfalls. Behavioral marketing, a term first coined 
in 2008, has become increasingly important as digital marketing tactics have becoming increasingly popular. This 
particular facet of marketing focuses on responding to the actions, clicks, and behaviors of both current and 
prospective customersmdash;and allows you to use this data to adapt your marketing efforts to customer preferences. 
The results of this dynamic marketing approach are often a more predictable revenue stream and a more efficient 
marketing department, both of which any business would welcome! Understand the key principles of behavioral 
marketing Create a more 'revenue predictable' business environment Examine case studies across multiple industries 
Discover how to achieve revenue growth and process efficiencies with the right behavioral marketing tactics 
Behavioral Marketing is a unique resource that brings value and insight to all marketing professionals using digital 
marketing tactics.

From the Inside FlapSelling customers on features, prices, and transactions is yesterday's strategy. To win over 
customers and convert them to brand evangelists requires delivering stellar customer experiences again and again to 
solidify a long-term relationship. How? By knowing Behavioral Marketing. Consumers go through up to 70% of the 
buying process before interacting with a brand, which means understanding how they make purchasing decisions is 
essential to capturing their business. Data-driven marketing is the key to quantifying consumer actions, clicks, and 
behaviors to adapt your marketing efforts to their preferences. Within the pages of this dependable resource are the 
secrets to improving inconsistent marketing processes and becoming more "revenue predictable," which will benefit 
marketers in most businesses in every industry. The engaging, conversational writing style packs all the critical 
vocabulary, technological advances, and cutting"edge strategies into succinct chapters that both walk you through 
developing a complete behavioral-marketing plan and serve as a convenient go-to reference for everyday use. Start 
generating more revenue from happier customers your first day by: Determining where your marketing approach is 
today, the potential it has going forward, and the technologies and path you need to take to get there Learning the 
customer journey and how to educate your customers along the entire way Mastering every channel to influence the 
buying process, including understanding the strengths and weaknesses of each channel in various industries Using 
data-driven personalization to boost response rates and add business value Creating campaigns with greater audience 
segmentation, timely automation, and stunning creative Becoming indispensible to your customers And much more! 
To bring content to life throughout the book, this practitioner's guide features case studies spotlighting the successes 
and challenges experienced by other marketing pros coupled with key lessons learned so you can more easily share in 
their triumphs and avoid their pitfalls. Behavioral Marketing is your answer to climbing out of the trenches of 
relentless execution by embracing automation and behaviorsmdash;to create set-it-and-forget-it marketingmdash;in 
order to spend more time honing in on the "why" of your strategymdash;revenue and customer satisfaction.From the 
Back CoverGrow Revenue and Convert More Customers through Customization and Automation Behavioral 
Marketing gives motivated marketers a single-source guide to using the most advanced, up-to-date marketing tactics to 
grow revenue and create process efficiencies. In this data-driven world, you need a mastery of digital-marketing tactics 
to deliver the customized marketing campaigns that capture today's savvy customers. This hands-on resource gives 
you everything you need to develop a comprehensive, sophisticated marketing plan and quantify the results to prove 
your success. From defining the key principles of behavioral marketingmdash;including customer journey mapping, 
channel-level planning, data capture and hygiene, campaign creation, delivery best practices, and 



measurement/optimizationmdash;to demonstrating how to fix highly inefficient processes while implementing your 
next marketing campaign, this game-changing tool enables you to: Understand and effectively implement the key 
principles of behavioral marketing Increase the business contribution of your marketing department by generating 
predictable revenue Gain significant insight and competitive advantage by examining case studies across multiple 
industries Achieve remarkable revenue growth and exponential conversions by improving the way you approach 
marketing Because marketing doesn't happen in a vacuum, the entire third part of the book is dedicated to navigating 
the realities of using behavioral marketing, including staffing the right team, how to introduce data-driven strategies to 
an existing team, building your personal brand and getting promoted, and real-world examples of what success looks 
like from leading companies. From planning to executing to quantifying to modifying for higher conversions, 
Behavioral Marketing can be the cornerstone of a prosperous marketing career today and into the future.About the 
AuthorDAVE WALTERS is a digital marketing evangelist at Silverpop, an IBM#45owned software company focused 
on helping marketers transform the customer experience. He is a 20-year digital marketing veteran with a career split 
almost equally among Fortune 50 corporations, Top 5 interactive agencies and, most recently, the technology start-up 
world. He most often works with cross-functional stakeholders to bridge the organizational gaps between marketing, 
IT, operations and executive management. 


