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exactly what your customers want to buy...create a mass of raving fans...and take any business to the next level:

115 of 126 people found the following review helpful. Upsells, upsells, upsells!By Love to ShopThisis yet another
book that is disturbingly perpetuating the epidemic you see in marketing books on these days. Upsells. The book is full
of references to the author's paid software, course and mastermind group. It skims over the details and is simply alead
on to the ultra expensive stuff the author sells. The material is somewhat useful, but what with having to skip over
upsells every other page, you won't get much benefit out of it. Until of course you buy the upsells. Did | say upsells?3
of 3 people found the following review helpful. How to Know More About Y our Customers Than They Know About
ThemselvesBy Avid Readerlt might be obvious to business owners, but if you want to know what your customer
wants you need to ask them.The tricky part is "how" you ask them - and that's the secret sauce.L evesgue has mastered
23 niche markets by devel oping a methodology of using surveys and quizzes with his customer base to develop and
grow his businesses and audiences. The fascinating part of the book is his methodology on how he puts words and
concepts in front of his customers helping them verbalize what they really want. This method makes him appear to
know the customer even better than the customer knows him/herself creating a rabid following.Note: there is a course
for those who want to truly become expert at this, but the book doesn't hold back. Thereis plenty of information here.7
of 7 people found the following review helpful. Some are good, many are notBy Jessica Baxterl read alot of books...
and to be precise, alot of business books.Some are good, many are not.So when | say that Ask is amazing, that's
serious.If you read and implement the information from just one book this year, allow yourself to make this that one.

"What Ryan Levesque has done is give you the art and the science behind figuring out EXACTLY what your
prospects want... and then delivering it via an incredibly effective sales process. Buy this book and put the formulato
work in your business - the results speak for themselves." - Jeff Walker, #1 NY Times bestselling author of

"Launch™"l am going to put the brilliant advice Ryan presents in Askto work immediately. Thisisthe most innovative,
practical and useful business book | have read in years."- Reid Tracy, CEO Hay House, Inc."Before you finish the first
third of the book, you'll be eager to jump ahead and implement his process immediately - it's that powerful!" - Annie
Hyman Pratt, former CEO of The Coffee Bean and Tea Leaf and CEO of IMPAQ Entrepreneur Business Execution
Systems'Ask may be the most important book written for anyone who sells products or services directly to consumers
since Breakthrough Advertising was published in 1966. Ryan Levesque will go down in history as the marketer who
used his background to change the way products and services are sold online." - Brian Kurtz, Business Builder of
Boardroom, Inc. and Serial Direct MarketerTHE ldquo;MIND-READINGrdquo; SYSTEM THAT IS
REVOLUTIONIZING ONLINE BUSINESSDo you know how to find out what people really want to buy?(Not what
you think they want, not what they say they want, but what they really want?)The secret is asking the right questions -
and the right questions are not what you might expect.Ask is based on the compelling premise that you should NEVER
have to guess what your prospects and customers are thinking. The Ask Formularevealed in this book has been used
to help build multi-million dollar businesses in 23 different industries, generating over $100 million dollarsin salesin
the process.Y ou Isquo;ll discover why the Ask Formulais arguably THE most powerful way to discover EXACTLY
what people want to buy and how to giveit to them - and in away that makes people fall in love with you and your
company.In this tell-all book, expert online marketer Ryan Levesque (featured in CNBC, Y ahoo Finance, The Miami
Herald, The San Francisco Chronicle, Mass Market Retailer, Bloomberg Businessweek and more) turns everything
you know about customer surveys on its head.Y ou Isquo;ll discover how Ryan Levesque developed his proven system
for creating survey-based, customized sales funnels. And you Isquo;ll aso learn how Y OU can implement the same
system in your own business - no matter your market. The Ask Formula blueprint islaid out in clear and detailed steps
for anyone to use and adapt.Whether you Isquo;re an aspiring Internet entrepreneur, advanced online marketer, or
established business owner, this book will both inspire you and show you how to skyrocket your online income - while
creating amass of raving fans in the process - simply by asking the right questions in a surprisingly different way. For
people looking to scale up their business, Askwill utterly transform how you think about consumer behavior and
selling online.For example, you Isquo;ll learn: How to increase your income by 36% by asking potential customers
this slightly unusual 4 word question.Why most businesses are doing surveys al wrong (and the one question you
should NEVER be asking your prospects)And much, much morehellip; Discover for yourself why leading marketers
all use and recommend the Ask formula." Investigation based sales is the most profitable type of selling. Ryan

L evesque explains how to utilize this powerful technique beautifully in hisbook ASK." - James Schramko,
SuperFastBusiness.com

About the Authorln 2008, armed with nothing but a $450 laptop, an Ivy-L eague background in neuroscience, and an
insatiable curiosity to understand why people buy... Ryan Levesque left alucrative career on Wall Street and later in
Shanghai, Chinato launch a multimillion dollar online publishing business selling information and software using
what's now become the "Ask Formula" as taught in this book. Since then, Ryan has used the Ask formulato help build
multi-million dollar businesses in 23 different industries, generating over $100 million dollarsin sales in the process.



Today, he and his team offer training, consulting, and implementation services for entrepreneurs and businesses at all
levels.



